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As a large international corporation, Foster’s has a significant economic
impact. In 2008, cash received from customers, also known as the economic
value generated' was $4,428.4 million.

Economic value distributed for financial year 2008.
Operating costs $2,657.3m

Employee wages and benefits $555.2m

Payments to providers of funds $661.2m

Payments to government $392.6m (Company tax)

Includes community investments of $4.6m.

In addition, $1,989.8 million in excise, Wine Equilisation Tax and Goods and Services Tax
was collected and remitted to governments in 2008.

,ﬂﬂ" ﬂ'u"g
Foster's Annual Report 2008 Foster's Businesa Review 2008
is available from the Foster's website ta avallahle from the Foster's website

*Unikess othorwiso stated, 2008 and prior yeers refar to the perod ending 30 June and el doliars ane Austrelon dotars,
1 Economic vaiua ganaratad reprasents cash recaived from customerns from the saip of products, axchuding axcise and other duties and taxes.
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From the Chairman

“Our approach to sustainability at Foster’s acknowledges the direct
link between the effective management of our environmental and
social impacts and our business success.”

Dawvid Cravtord
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This report provides an overview of our key sustainability policies, opportunities and challenges.
We also discuss our 2008 performance, share our successes and concerns, and invite your feedback
to guide our future efforts in this critical area of business activity.

Qur 2008 performance

Foster's made important progress in 2008,
culrminating in our first overall goid rating in
the Corporate Rasponsibility Index.

In response to the need for immediate and gicbal
action on climate change, we have put a work
plan in place to help us reduce our carbon
emissions and achieve our energy and water
efficiency targets.

As leading innovators in our industry, we have
continued to develop lower alcohol, lower calorie
and preservative free products. In 2008, we also
launched our first 100% carbon offset beer.

We supported a range of activities designed to
sngender a positive change in drinking culture

- in particular by marginalising ‘binga’ drinking
and encouraging responsible and moderate
alcohal consumption. We also maintained our
proud tradition of strong community engagement,
focussing our efforts on the communities where
Foster's people live and work.

At an operaticnal level, 2008 saw a focus on
effective product stewardship — maintaining

high quality standards, mitigating the lifecycle
impacts of our products and reducing operational
waste wherever possible. As a prominent
global business, we take our responsibilitios

for leadership and advocacy seriously, and we
have worked consistently with our employees,
suppliers and business stakehoiders to promote
sustainability principles.

However, we acknowledge that there are areas
that require greater focus and improvement.

Foremost amongst these is our goal of ‘zero
harm’ to our people. Three fatal incidents at our
sites over the last three years — a 2006 fatality
at our Abbotsford Brewsery and a 2008 dual
fatality at our Fiji distillery — has not only shocked
us as a company, it has also reinforced the need
to better protect our people.

QOver the last two years, we have reviewed
every aspect of our safety management,
implemented an expanded, group-wide safety

Foster's Sustainability Actions - Qutlook for 2009

focus, established a global Occupational
Health & Safety Council and adepted a five-year
Occupational Health and Safety strategy.

Our priorities

In this, our third Group Sustainability Report, we
have structured content around the key issues
and opportunities we face and the actions we
have taken. These issues and opportunities are
also summarised in the table below.

Qur sustainability effort is a continuing journey
- we are open about our shortcomings,

we embrace the challenge of constant
improvement and we acknowledge and
celebrate our achievements.

} am pleased tc present Foster's 2008 Group
Sustainability Report. We lock forward to
your feedback.

Governance Continue to incorporate sustainability risks into the enterprise-wide risk management system ERM}
Publish and distribute a glcbal pdlicy guide to all employees
People & safety Implement the 5§ year Occupational Health and Safety Strategy

Continua the rollout of improved risk assessment training within operational faciities

Conduct an all-staff survey with expanded sustainability criteria

Responsible consumption

Review company wide responsible consumption programs, including updated Enjoy Responsibly guidslines

Deliver new products 1o market with lower aicohol, calorie and carbohydrate content

Energy, water & climate change

Drive further initiatives to achieve established energy and water targets

Manage the Carbon Reduction Program and continue preparations for emissions trading

Enhance the bicdiversity ressarch and management plan

Operational waste

Review end improve waste programs - including performance targets on waste to landfil and waste to recycling

Implement improved data tracking processes

Product stewardship

Implement globat Food Safsty and Quality audits to key sites

Build knowledge of environmental ife cycle impacts across major products

Develop a Procurement Sustainability Program

Enhance new product development processes to incorporate environmental impacts, including carbon

Leadership & advocacy Further embed sustainability Key Performance Indicators within employee performance plans
Maintain Foster's position as a leader in corporate responsibility
Community contribution Establish global Community Leadership Team

knplement ‘Foster's in the Community' review

Encourage the uptake of employee volunteering leave emong Australian salaried employees
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Governance

v,

“Effective environmental, social and corporate
governance enables us to identify and
successfully manage material opportunities

and risks.”

The Foster’s Leadership Team reviews and approves our
sustainability priorities and receives periodic updates on
sustainability impacts and performance. Material issues

are identihed and managed via the Foster’s Enterprise Risk
Management process and sustainability priorities are overseen
by Board committees where relevant. Foster's conducts ongoing
benchmarking and stakeholder research to ensure best practice
is considered when establishing performance targets.

f highlights

* Sustainability governance and action plan overseen by Foster's Leadership Team
= Sustainability reporting evotved to focus more sharply on ststainabiity prorities

= Gilobel, cross-functional leadership teams established to guide Occupational Health & Safety,
Ervironment, Quality and People management activity

* Political Donations Policy reviewed with al forms of pofitical donations ceased,

including in-kind donations

* Sustainability risks formally incorporated into enterprise-wide risk management system (ERM)
* Sustalnabiiity specialst roles added to operating business units in key areas

Sustainability leadership and policy
In 2008, the most senior executive forum in
the company - the Foster's Leadership Team
{FLT) - assurned the leadership and oversight
functions of the Sustainability Taskforce. The
FLT reviews and oversees the development of
sustainability strategies, policies and positions
directly linked to business strategy.

A number of specialist sustainability roles
were created during 2008, including Group
Sustainability Manager, Global Environment
Maneger, Global Health and Safety Manager
and Glohal Procurement Sustainablity Manager.
Thesa dedicated sustainability roles combine
with existing in-house specialists, such as
the General Manager Sustainability Aus/NZ
Wine Operations, to form a group-wide
netwark of sustainability expertise, policy
and function management,

Throughout our broader workforce, sustainablity
is increasingly integrated into operational roles.
Our values-based Ways of Working (WOW)
framework embeds sustainability into our
organisational culture and is supported by

a defined set of behaviours expected of all
empioyees. ‘Do the right thing' in decision-
making has been identified as one of the

behaviours that support our WOWSs. This
behaviour requires all Foster's employees to
behave with integrity and is measured and
reinforced through our performance managemant
and people and leadsrship development
processes. More information about our culture
and WOWSs can be found in the 'People &
safety’ section of this report.

Ethical and responsible decision-maldng is also
promoted through Foster's Code of Conduct
and Whistleblower Policy. The Codse of Conduct
commits Directors, employees, contractors and
consultants to not only comptly with the law, but
to conduct business in accordance with the
highest ethical standards. Any treach of the
Code of Conduct is a sefious matter that may
give rise to disciplinary action, including
dismissat and legal action.

In March 2008, Foster's updated its Political
Donations Policy, to pravent the making of any
donation, in cash or kind, to any political party
or organisation, poltician or candidate for public
office in every country of operation. Prior to the
implementation of the revised policy, Foster's
made product donations to the value of $17,063
during the reporting period,
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Engaging stakeholders

Our key staksholders include our employees,
customers and consumers, invastars, non-
government organisations, suppllers and
commercial partners, the communities we
operate in, regulators and governments.

In 2008, Foster's continued an cpen dlalogue
with these stakeholders. Their feedback is
reflected in our revised sustainabifity reporting
priorities and the presentation of this year's
report. Examples of Foster's stakeholder
engagement activities include:

* Feadback process via our 2008
sustainabilty and pubic reporting;

* Ongoing on-Ene subscriber sustalnability
updates and user feedback;

* Community consultation during site closures
{seo Matitda Bay Brewery closure case study
- Paople & safety p12);

s Membership of, and participation In, major
external sustainability forums and events;

* Participation in public disclosure programs
including the Carbon Disclosure Project and
National Packaging Covenant;

« Seek to include relevant information about
sustainability in analyst and investor briefings;

* Community brisfings for special interest
groups; and

* Managing and responding to customer
and consumer suggestions, feedback and
complaints via the Foster's Consumer
Relations team.

United Nations Global Compact

Foster's became a signatory to the UN Global
Compact in November 2005 and is committed
to alfigning our operations and strategies with
ten universally accepted principles in the areas
of human rights, labour, the environment and
anti-corruption. As the worlkd's largest global
corporate citizenship initiative, the Global
Compact s concerned with exhibiting and
building the social legitimacy of business and
markets. The Giobal Compact is a purely
voluntary initiative with two objectives:
1. Mainstream the ten principles in business
activitles around the world: and

2. Implement actions In support of UN goals.

The principles are reflectad in cur Anti-
Harassment, Egual Employment Opportunity,
Diversity and Inclusion and Cods of Conduct
policies and wil be included in the Procurement
Sustainability Program. Further information
about the UN Global Compact may be found
at www.unglobalcompact.org

External benchmarking

Foster’s has continued to externally benchmark
our sustainability processes and performance.
In the reporting pericd, Foster's received a Gold
Rating from the Corporate Responsibilty Index
({CR for the first time, achieving a score of 80%
in the global survey. Foster's also retained its
membership of the FTSE4Good tndex and

the Londen Benchmarking Group community
investment program.

Further Information:

CRI

www.corporate-responsibility.com.au
London Banchmarking Group (AUS/NZ)
www.bg-australia.com

FTSE4Good Index Seriss
www.fise.com/indices/FTSE4Good_Index_
Series/index.jsp

Material issues
In addition to the issues identified by stakeholders,
Foster's conducted in-depth interviews with
internal experts to identify material sustainability
issues for inclusion in this year's report.
This process was guided by AccountAbility's
five-pant materiality test’ to identify issues that
are relovant to;
« Direct short-term financial performance;
* The company's ability to deliver on its strategy
and policies;
* Best practice normas exhibited by peers;
« Staksholder behaviour and concerns; and
s Socletal norms, particulary where linked
to possible futura regulation.

{ssues captured via the Enterprise Risk
Management system and ‘cone’ indicators
outlined In the Global Reporting Initiatives
G3 Guidsiines also fad into this process.

As a result of this internal and external
engagement and review process, our report
has been structured into the following chapters,
addressing the key material issues in each

of these areas:

* Governance;

* Paopie & safety;

* Responsible consumption;

= Energy. water and climate changs;
= QOperational waste;

* Product stewardship;

* | eadership & advocacy; and

» Community contribution.

Global Reporting Initiative

Foster's Group referencad the Global Reporting
Initiative {GR1} 'G3" guidefnes in preparing this
report, The guidelines provide guidance for
organisations to use as the basis for disclosure
regarding sustainabliity performance, and
provide stakehciders a universally epplicable
and comparable framework to understand
disclosed information.

An abbreviated index of the G3 indicators

we have responded to in preparing this report
is on page 40. A long form G3 index table Is
available from www.fostersgroup.com

Scope and data

This report includes information on key
sustainability issues as they apply to our

global business, including joint ventures and
subsidiaries where Foster's has a controlling
interest. All policies and codes referred to in this
report apply to our global operations and any
joint venture or subsidiary where Foster's has a
confrolling interest, unless atherwise specified.
Data includad In this report has been verifled by
an assurance process, As we continue to develop
integrated global systems for sustainabllity data
capturing, reporting and analysis, we will expand
the level of data Included In this reporting
process to ensure greater transparency and
comparability of our performance.

As Foster's data capture systems and processes
improve, and updated protocols introduced,
data may require re-statement. Any material
differences are identified in the report.

Unless otherwise stated, all currency amounts
are reported in Australian dollars and all years
ars financial years - i.e.,, the twelve months to
30 June.

Assurance

In compiting this year's report, we engaged

an external consultant to undertake an internal
assurance process. This process is designed
to strengthen our data capturing and reporting
systems In preparation for independent
assurance using AA1000 Assurance Stendard
in future years,

1 AAT000 S-part materiaiily test, www.accountabiily2].net
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“Our commitment to ‘zero harm’,and the development of a diverse and high
performing workforce, underpins our approach to people management.”
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The health, safety and well-being of our people is essential to the sustainability of our business.
Our success depends on building individual capability, providing appropriate training, development
and career progression, improving engagement and fostering a high performance culture.

[ Progress highligits

* Formed global Occupational Health and Safety (OHS) Council, with a direct fink to Foster's Leadership Team
+ Defined fve-ysar Occupational Health & Safsty strategy
= Decreasa in Recordable Case Injury Frequency Rate and Lost Time Injury Frequency Rate and continuation of five-yeer downward trend

= Rallout of mproved risk asssssment training within operational facilities

= Launched Foster's People Strategy, dsfining core 'people’ aspirations and plans

= ‘Managers Essentlals’ program commaenced with 670, or 56% of people managers, undertaking tralning. All 1,200 managers are planned

to complete training by the end of 2009.

» Implemented a global development and caresr planning framework
= Launched the Foster's Saleg Academy in Austrafia

Health and safety

While underlying injury trends continued to
improve in 2008, this was a challenging and
disappointing yeear in employee health and safety
for Foster's. The death of two employees at
owr Lautoka distillery in Fijl was a tregedy that
affected all Foster's peopte. The employees
died when scaffolding they were relocating
cama in contact with overhead power lines.
During the year, we also pleaded guity in the
Victorian County Court to two counts relating
to the death of an employee at our Abbotsford
brewery in 2008. The total fine subsequently
imposad for these offences was $1.125 milion.

We have mandated a global OHS Council to
coordinate and drive safety improvements.
In addition, we have formulated, and begun
implamenting, a five-year OHS strategy.
This is founded on our target of ‘zero harm’
or injury to any empiloyee as a result of our
operations. We aim to ensure that;

= no employee dies or suffers a permanently
disabling injury as a result of our operations;

= our Recordable Case Injury Frequency Rate
decreases to less than 16 - this means
delivering on our 10% year-on-year raduction
target; and

* our OHS culture and employee welbeing
levels measurably improve,

In order to meet these objectives, we have
embedded three focus areas within our OHS
planning. All regions, on both the production
and commercial sides of the business, have
defined plans consistent with these themes.

In eddition to the safety focus areas, wellbaing
is now being recognised within cur giobal OHS
management systems to ensure related policies,
programs and measures are subject to the same

The OHS Council supervises this strategy and,
chaired by & member of the Foster's Leadership
Team, the Council provides a regular forum for
OHS managers and executive leadership to
interact directly on health and safety matters.
Reports from the CHS Council ane considered
by the Foster's Leadership Team, as the first
item on its agenda and Council activity is also
a standing agenda item within the monthly
OHS report provided to the Board.

rigour as cther OHS focus areas.

Focus sreas 4 year objactive Wd goal
' 2008 200 20M1 2012 2013 ‘ !

)
Manage our . | - Mo deaths or
significant . pemmenenty
hazards ' cksabing injiries
Raduce Ihe - '
frocquency of .", Adecressein Zerolnar}
owr incidenis © ROFRte<16 Zerolinjucy]
W” ~  Measwably improved
n OHS and - " OHS cuture and
welbeing amployes welbeng
niatves -
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2008 performance
Underlying health and safety perfarmance Safety performance
trends continue to be measured by two key ag 4Or
indicators: Recordable Case Injury Fregquency e
Rate and Lost Time Injury Frequency Rate. §

—

: N -
The graph on the right shows a decrease in ; ()
both indicators compared to last year and, é
importantly, an overat downward trend over 2 201
the last five years, 3

Soft tissue injuries as a result of manual
handling and slips, trips and fails continue )
to be the mast common Injury sources, The 0
underlying causes of these incidents were

reviewed by cross-functional teams during 2008 [ Recordabla case Inury fequency rate
and a number of corrective actions have been ] Lost time infry fraquency rate
embedded within business plans for 2008

2002 2003 2004 2005 2000 - 2007 2008

Satvezza - Italian for safety

Castello di Gabbianc is a rancovated 12th century castle, which sits atop a hilly estate among the vineyards of Tuscany. Nestled beside the
castls is a fully operational winery providing evidence of our commitment to continually improving OHS wherever it operates. Working with

the site's employees, Rachelle Hevey, Foster's EMEA Technical Manager and Matiec Viana, Winemaker, are steadily improving OHS management
at Gebblano.

One of the first arseas of focus was traffic management. With a reasonably small site that can be busy with truck and forklift activity during
vintage, it was important that an effective traffic management plan was put in place. Consultation with incoming drivers and employoes
identified smarter ways to manage the movement of vehicles. Parking bays were defined for waiting trucks and safe walkways were painted,
marking safe paths for pedestrians.

Matteo also coordinated the improvement of guarding ‘evels around several machines, replaced the portable ladders used to access wine
tanks with safer fixed options and improved bunding in several chemical areas. The winery safety committee is also playing an increasingly
active rde, with structured work area inspections now occurring monthly.
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Robe Vineyard —~ 10 years LTI free

The Robe Vineyard is situated in tha emerging Robe
wina region within the Limestone Coast area of
South Australia. With 235 hectares planted and
10 employees, it yields over 2,000 tonnes of premium
grapes per year, In addition to a great track record
for quality grape production, the vineyard has alsc
heen steadily producing a strong CHS reputation —
something confirmed by the site’s OHS audit
performances and its major role in maintaining
WorkCover sell insurance status in South Australia.

Recently the Robe Vineyard achieved the significant
milestone of 10 years Lost Time Injury free. This is
an outstanding effort and one that the site is rightly
very proud of. The Robe Vineyard has a common
sense safety-first culture that is working well, and
most importantly, delivering safe outcomes.

People strategy
In 2008, we launched our People Strategy, articulating our core "people’ aspirations, programs and activities. To ensure clarity and alignment, alt globe!
and regional people plans will be linkad to one of three strategic pillars:

HlighlRerformancelCulturel

|| o erehs apto it G

______ || e orswsees ,

: High performing paople who are 1 Sustainable change through effective
| Innovative and passionate. i processes, syetems and structure
i .

Superior rasults and a
great place to work,

Employee survey
As part of measuring our progress, we regulary

People management
Foster'’s employs just under 7,000 people

Ways of Working
At Foster's our Ways of Working or ‘WOWws'

represent the shared culture and behaviours
that underpin our business strategy and success.
In 2008, we have strengthened the link between
our ways of working and people management
processes including induction, learning,
development, performance management and
succession planning. Our current five WOWS

- 'Know the market’, ‘Do the Right Thing',

'Win as One Team', 'Make a Difference’ and
‘Make it Happen' — are being updated to reflect
the evolution of our business into 2009,

Total employment

survay our global employee population. Since
2003, we have conducted three ‘Inspirs’
surveys with the last survey conducted in 2007,

The next global survey is scheduled for
March 2008,

We are working to make the next survey even
more usaful. For the first time, data from the
March 2009 survey will be available at the team
level, to every manager of five or more direct
reports. Teams will also create individual action
plans, tailored to their specific results and
feedback. These actions plans will be recorded
and tracked by the Foster's Leadership Team
on a quarterty basis, From March 2000, Foster's
will also incraase the frequency of surveys
towards a target of annual, giobal staff surveys.

I ' Headcount %]
Australia 4729 68
New Zealand 164 2
Asia Pacific 440 -]
Usa 1,376 20
Canada 65 1
Europe, Middls East & Africa 185 3
Total 8,959 100

globaly across brewing, distilling, winery

and vineyard operations, sales, marketing,
logistics and edministration functions,

with 44% employed under awards. People
leadership is a core pant of every manager's
roll and represents 20% of Key Performance
Objectives for Foster's Chief Executive Officer
in 2009,
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Individual Performance Management
Our well-established Individual Performance
Management (IPM) process forms an integral
part of employse performance management

and development for our non-award employees,

We aspire to 100% compistion target for
annual performance raviews for al permanent
non-awand employees who have been at
Foster's for longer than three months. This
target was met again in 2008, Foster's has
set the following targets for cur non-award
amployees in 2000:
* 100% of Performance Plans agreed and
docurmented by 31 August 2008,

= 100% of Development Plans in place by
30 September 2008, followed up by guarterly
development discussions between the
empioyee and their direct manager,

= Denvelopment of Performance & Development
Plans that adhere to *"SM.AR.T (specific,
measurable, attainable, realistic and timely)
principles.

In tne with cur People Strategy, a project
Is underway to simplify our performance
management framework over the next

Berformance PEBEvelopment
Blanning Blanping
July ~ August August - September
(or new to role) {or new to role)
A _
Coaching and Feedback (ongoing)
Progress Discussions {quarterly)

Development Discussions (quartery)

% 4. ' Packaging Program.

National Australian Institute of Training
and Development Award
' Ahighiight for our Leaming and Development teem in 2008 was winning
the “Business Strategy” award from the National Australian Institute
of Training and Development (AITD) in recognition of our Advantaged

¢ This program had two core objectives:

NI 1. The development of skills in project management, decision making,
x ; change management, communication and team work; and

2. Improvement of packaging line efficiency.

v ': The program extended over five months and included a five-day workshop.
...+ The actions identified through this program are ongeing, but are
: " conservatively projected to deliver savings or cost recoveries of over
B $500,000 inthe next 12 months.

[ ( A4
o | vover
Rieview
May - July Januaty - February

Star Status for Foster's EMEA (Europe, Middle East

& Africa)

Foster's EMEA was awarded Star Status at a ‘Best Companies’ ceremony
in London in January 2008. The ‘Best Company’ methodology tdentifies
workplace performance and best practice according to eight key factors,
defined through the results of a survey process as critical factors in
workplace engagement. This accolade Introduces Foster's EMEA to

a 300 company ‘group of excelence' for workplace engagement.

Career planning & individual
development

Employse development continues to be an
Important focus. We are committed to creating
development frameworks that alow people to
realise their full potential,

Caresr Planning, Learning & Development

@ Foster's

Following feedback from the 2007 employee
survey, Foster's established a cross-functional
working group to examine career planning &
development. One outcome was the articulation
of a Global Developmment Philosophy, empowering
people managers and individual employees to
drive their development and take full advantage
of career enhancing opportunities at Foster's,

Our range of fully integrated capabliity
development programs was recognised for
the second year in a row by the National
Australian Institute of Training and Development
(soe case study).

Foster's Academy
Phasse one of the Foster's Academy” will launch
in 2009 and eventually bacome an online
development hub for al employees. The Fosters
Academy will build on the success of the
*Faster's Sales Academy” which was launched
In 2007 and contains a comprahensive range
of competency frameworks and development
tools for our Austrafian sales team.
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Foster's leadership programs

Consistent with our strategic focus on "Buliding Foster's Leaders’, we paid particular attention to leadership capability in 2008. Approximately 400
employees attended one of our specialised leadership programs during the year.

I@m Brogranidescription
Individual Contributors Key Professionals Program designed to develop influencing and leadership capebilities for

Team Leaders

Senior Leaders

non-people managers.

Tailored programs aimed at increasing self-awareness and com leadership skills.

Programs include:

= Team Leadership Program for managers in Australia, Asia Pacific and EMEA.
= Team Leadership Program for team leaders and frontline managers in Supply and Hospitality

= Essentlals of Leadership Program for managers in the Americas.

Key programs targeted at our senlor business leaders across all regions designed to expand

{eadership capabifities:

= Personal Leadership Program available to our global senior managers.

» -Senior Executive Development Program targeted at our senior executives.

/]

Case
Stuay

Manager Essentials
Manager Essantials is a modular training program designed to equip peopie managers with the knowledge and skill

required 1o effectively manage people at Foster's. The program covered a range of people policies, processes and ways
of working and was designed to:

» Create a consistent approach to the way we manage people at Foster's;
» Highlight tools to strengthen employee and team engagement;
= Provide Information to assist in deafing with challenging people management situations; and

* Increase awareness of Foster's people praclices and processes.

All 1,200 pecple managers are expected to complete the program by end of financial year 2008.

Award training programs

The treining and development needs of our award employees continue to be met in many ways, according to location, agreement type and industry

standards. An exampile is set out below.

/ T

Employee Capability Development Program

Case
stualy

The Employse Capability Development Program (ECDP) is the new training systemn for operators at our Yalala site in
South East Queensiand, Australia. The ECOF developed by a team of site managers, trainers and operators, contributes
to lifefong learning by enabling employses to gain nationally recognised qualifications in Food Processing and Wanehousing.
Employees can achieve their Certificate Il or Hl in Food Processing, or a Certificate Il or IV in Transport and Distribution

{Warshousing).

Equal Employment Opportunity (EEQ) education & monitoring

As a member of the Unitad Nations Global
Compact, Foster's recogniges the Universal
Declaration of Humman Righta and the
International Labour Organisation's Declaration
on Fundamental Principles and Rights at Work,
inciuding the principles retating to elimination
of discrimination in respect of employrment
and oocupation. These principles am reflacted
in our corporate policies.

Employees are reminded about our
commitment to EEQ through a variaty
of means, induding:

* Paople managers particlpate in EEQ
{discrimination and harassment) training
as part of the global Manager Essentials
program, this giobal training is In addition
to regional on-ne and classroom programs
tailored to kxcal and regional needs.

= New employees are made aware of our
key policies during their induction; and

* Australian employees are required to
complate sexual harassment and equal
opportunity training within three months
of starting employment and then every
two years thereafter.

To monitor compliance with, and the effectiveness
of, our policies and programs, Foster's tracks
incidents through a variety of mechanisms
inctuding a confidential Whistleblower Hotline
flaunched in 2007), Human Resources and
local contact officers.



Foster’s Group Limited Sustainability Report 2008

Diversity

Foster's aims to create an inclusive work cullure
that vaiues the differences of our employees,
bringing talented pecple together with different
perspectives and skills,

Diversity Plans are created at a national level
and cover a range of issues migvant to each
region including gender, race, age, sexual
preference and cuftural differencas. Examples
of diversity actions undertaken in 2008 &
planned for 2008 include:

* Tha nfroduction of additional tools for female
employees in Australia, including a 'Keep In
Touch’ program for women on maternity
leave, and a dedicated Parents’ Room in
our head office;

Gender diversity

Gender diversity will continue to be a focus
at the executive level in 2009, with global
data tracked and presented to the Foster's
Leadership Tearn on a biannual basis.

The representation of women on Foster's Board
has remainad stable at one. A woman was
appointad to the Foster's Leadership Team for
the first time in May 2008 Sue Smith, Chief
Human Resources Officer).

Organisational change
and restructuring

Simplification of our business has seen a
continued perod of organisational change

and restructuring over the past year. Foster's
recognises that our people need to be equippad
and prepared to cope with change and this
forms an important consideration in planning

for any organisational change.

There were a number of key organisational
changes in 2008, including site closures at
Botany, the sale of our Seppeitsficld facility, the
relocation of the spirits production from Botany
to Campbelitown and Yatala and the closure

of our Matilda Bay Brewery production plant
(o6 case study). Our Supply team also
undertook a significant Logistics Transformation
project in the Australian region, ocutsourcing
day-to-day distribution operations to logistics
service partners,

= Flexible work practices policies & toolkits
have been developed in both Australia and
the Americas to facilitate better world/life
balance and provide more options for
employees;

* In accordance with local Affirmative Action
requirements, our Americas business has
set hiring goals where our current employee
population does not yet reflect the diversity
of the broader population we recruit from,

* Qur Americas business has run training on
communication and thinking style differences
to better enable collaboration and effective

» V.C.E. English as a second language (ESL)
and Spanish as a second language (SSL)
classes have been offered throughout the
year in our Americas business;

= A globally consistent selection procass has
been implemented, requiring recruitment
shortlists for senior and executive roles to
“give consideration to diversity”; and

* in acknowledgement of our diverse employee
population, the 2000 Employee Survey wil
be issued in six different languages [English,
Spanish, Macedonian, Greek, Vietnamess
and Mandarin).

working relationships ecross diverse working

styles and work groups;

| Regiem Ceedenn by @erds

M F
Americas 804 7 B 547
Asia/Pecitc’ e .
Mustala_ ' R A )
EMEA ' 10t 84
‘Global Team ": T 448 T 2008
[Eneeemenyeies @) % et |
Senior professional and management e 28
“Gonera managemnent, Sorior management 6

A
Case
Stualy

Matilda Bay Brewery closure

With the closure of the Matilda Bay production facility at North Fremantle
in Western Austrafia in 2008, 53 award employees and nine staff were
made redundant.

To equip thoss affacted with the skills to manage this change, a series of
workshops and presentations were made aveilable over the three-month
period leading up to the cessation of production. The workshops were
delivered by an external specialist provider and included topics around
managing change, resume writing and interview skills, superannuation
and financia! planning advice.

¢ .

Foster's invited various Western Australia companies to advertise on a
‘Joby Board’ located in the North Fremantle site, with the assurance that
paositions would be available after the scheduled closure date. Presentations
from several organisations from major employment markets were also held,
with an smphasis on the impact different working conditions could have, in
particular positions within the mining industry. Opportunitles for updating
skills were also made available to ensure our employees had the
competencies required for alternative employment.

1 Filand Samoa data not avatiabla at time of printing.
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Empioyee turnover

Since 2007, the Australian turnover rate has
reduced by 2 per cent to 20 per cent. For the
first time, we are also repotting global tumover.

Employee wellbeing & benefits

Qur approach and programs in the areas of
flexible work practices, employee bensfits
and health and wellbeing were extensively
reviewed during the reporting period. A range
of additiona! bengfits were launched to Austraian
based empicyees in 2008, including paid
volunteer lsave, extended paid paternity leave
and childeare priority placernent services, A
plan to provide opportunities to increase annual
leave entiterments through salary sacrifice was
also announced.

In the Americas, & focus on employee and family
welness is a come strategy to ensure a healthy
warkforce and assist in the continued reduction
of heatth cane costs. New health and welfare
benefit options wers provided to Americas’
employees in 2008 enabling them to choose
the option that best suits their physical and
financial neads. The Americas Employee
Assistance Program was also expanded to
include a broader sst of services such as wills
and financial counselling.

FRAE etely 03 (i)Y |

o4 Y%
Australla 20 13
Americas 17 o _1—3
EMEA 23 7 T
Global 2

These supplement an existing rangs of benefits,
which include bonus and share schemes,
product alocations end external study assistance
support. Eligibiity varies by region, employment
status and loca! fegal requirements.

Flexible work practices

At Foster's, we recoghise that flexible work
practices bensfit both the employee and the
business and wa offer a variety of options
around the world. Specific flexible work
practices (FWP) toolkits are available to
employees and managers in Australia and the
Americas. Options include job share, working
from home (elecommuting) and part-time
work. These can be agreed on either a long
or short-term basis, to assist empioyees who
require a temporary change to their cumrent
working arrangements, those retuming from
a period of leave or those transitioning to
retirement. They are primarily avallable to

our non-award employees.

Health & wellbeing

As described earller within our health and safety -
section, Foster's is committed to improving our
OHS culture and employee wellbeing.

Foster's plans to embed consistent global
Wellbeing Standards within our OHS programs
in 2008, boosting the importance we give to
this issue and improving our abiity to manage
wellbelng standards more consistently.

These standards are designed to bring an
improved structure to our cument wellbeing
programs and promote a ranga of core heafth
areas including:

1. Healthy eating/good nutrition;
2. Physical fitness; and,
3. Mentat heatth.

All initiatives will be evaluated for effectiveness
on an annual basis.

I Abby's biggest winner
i

Following on from popular TV shows that promote weight loss, the Health Centre at Abbotsford Brewery in Melboume

introduced thelr cwn version to tackle diabetes and obesity, called “Abby's Biggest Winner” Run through the on-site Health

Centre over a period of 12 weeks, the program required each participant to make a gold coin donation to charity, attend at
I least seven “weigh & measures” sessions and achieve at least one measurable goal sst.

The response was overwhelming, with over one thind of the 500 strong workforce participating. Of the 168 who commenced,
152 completed the 3 month challenge. By the end of the 12 weeks, Abbotsford employees had lost a total of 318 kgs and
over 7 metres around the waist.

2 Asia/Pactic data unavaliable at time of printing.

3 Inchudes af empioyon and employer intiated rnover:

4 includes employee-intiatod turmover only.
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“The promotion of responsible alcohol consumption is central
to the way we market, promote and sell our products.”
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Foster's is committed to encouraging a culture of responsible alcohol consumption. We invest in
programs and activities to promote a cultural shift in community attitudes to alcohol misuse and
have taken direct actions to respond to community concerns and promote responsible alcohol
consumption. Foster's continues to develop. launch and promote a range of lower aicohol products
across our pertfolio, providing more choice to consumers.

Our activities are guided by Foster's Alcohol in the Community Policy and, where appropriate, we
contribute directly to organisations and initiatives that mitigate the potential negative impacts of
alcohol misuse. Our advertising materials strictly adhere to the laws, standards and voluntary codes
that apply in each region and our Enjoy Responsibly logo is displayed on all Foster's primary packaging
and advertising materials. Responsible consumption and the £njoy Responsibly program are part of
training and induction programs for all new employees.

(Pregress Wghlights ' - ]

= Industry leading, voluntary commitment to cease manufacturing and marketing alcohol pre-mix drinks with added energy
and higher alcohol in Australia

= Improved Enjoy Rasponsibly training at employee induction

= Extensive investiment in lower alcohol, calorie and carbohydrate product ihnovation

* Contributed mona than $2 million to responsible consumption programs during the reporting peried

Responsible drinking / 1 )
At Foster's, wa define responsible drinking . DrinkWise Australia launches social change campaign

as d@lng which is legal, informed and @ae ' Foster’s conlinues to support DrinkWise, a body dedicated to improving
considered. That statement mpsumes S-tlu d ' Austrelia’s drinking culture. In 2008, DrinkWise launched the first phase

fegal age and blood akeohol limits for different _y | in Australla’s first tong-term soclai change campaign to engender a

activities and ensuring drinkers are informed o, .  generational shift in attitudes towards intoxication. The campaign ‘kids
and understand, the levels of risk associated » absarb your drinking’ Is aimed al making ‘drinking to get drunk’ soclally
with each drinking occasion. ' unacceptable for the next generation of potential drinkers. Foster's
contributed more than $2 million to DrinkWise during the reporting

! period. www.drinkwise.com.au

We introduced standardised ‘unit content’
logos across our Australian portfolio over

two years ago, making it easier for consumers [
to find alkcohol content information and more
effectively manage their akcohol consumption. Al '
The suite of logos was endorsed by all A | ) .

Australien govemments through the Ministerial Foster’s exits added energy and higher alcohol RTDs

Counclt on Drugs Strategy, the peak national €S2 ' inMarch 2008, when Foster's announced its withdrawal from the
Stualy

body overseeing alcohol policy in Australia. production and marksting of added energy and higher alcohol RTD
{Ready to Drink) products in Australia, it led the industry in responding
to a groundswelt of community concern regarding the perceived abuse

Enjoy Responsibly { these product
Foster's daveloped the Enjoy Responsibly : o o
o and iatod logo in . g i ’ " "We have listenad to stakeholder concem and we are taking these steps

The Jogo now appears on el Foster's products, - proactively and voluntarily”, Managing Director of Foster’s Austrafia, Asia

packaging, advertising and point of sale
materials. Program guidefines require any

brand promotion that Is linked to the drinking
occasion to now cany the Enjoy Responsibly
logo in the local ianguage. For more information,
500 www.enjoy-responsibly. com

(. & Padific, Jamie Odell, said. “We believe strongly that the real issue is
" not ‘bad" products, but rather poor drinking behaviour. This behaviour
+ i ulimately what needs to be addressed if we are 1o create a drinking
- cutture which enjoys the benefits of moderate drinking while tackling the
harms caused by alcohol abuse”.

Foster's also applied a voluntary limit of two standard drinks (20 grams of
alcohol) per single serve container and 7% alcohol by volume across its
Australian RTD product portfolio,
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Responsible marketing

All marketing by Foster's acocords with
mandatory and voluntary codes that exist

in markets where Foster's brands are sold.
Wherm applicable, we have contributed to

the development or improvement of voluntary
industry codes. Qur marketing recognises and
seeks to comply with the cultural, legal and
ethical standards of the communities in which
we operate.

'Responsible marketing’ key performance
indicators remain an integral part of our brand
marketers’ roles and nesponsibilities, linking
individual reward to compliance with all
relsvant market standards and codes. Likewiss,
our agencies have standard clauses in thelr
contracts to comply with Foster's own
responsible marketing processes and industry
codes. Failure to meet these requirements has
the potential to significantly impact upon an
individual or egency performance rating.

Additionally, we strengthenad our internal
marketing approval processes to cover all
consumer facing materials (including sponsorship,
packaging, point ¢f sale, on-pack promotions,
state specific promotions, ete) to ensure the
spirit and intent of the industry codes and
community standards is embraced in every
aspect of our marketing, not merely advertising,
On-going training and education is provided

for staff and agencies and our markating team
has in-house specialist Alcohol Beverages
Advertising Code (ABAC) compliance advisers
who provide guidance on the application of the
codes to the development of campaigns.

Alcohol Beverage Advertising Code
(ABAC)

In Australia, Foster's complies with the seff-
regulatory ABAC. The Code includes clear
prohibitions on marketing to minors and the
depiction of excassive and imasponsible drinking.
Copies of the ABAC and relevant Foster's

policies are avaiiable from www. fostersgroup.com.

Advertising materials, across alt mediums, is
submitted for pre-vetting to ensure the final
materials are consistent with the ABAC.

In addition, Foster’s frequently seeks guidance
from the pre-vetters on sarly concepts and
below the ne collateral in order to remain
corfident that every campaign produced is

in fine with the ABAC. Foster's and its agency
staff work closely with ABAC representatives to
maintain an open dialogue and swiftly address
any issues, routinely amending materials to
incorporate pre-vetters' feedback.

In Australia, Foster’s submitted 120 sets of
marketing materials for pre-vetting approval
under the ABAC in 2008, Members of the public
submitted complaints concerning eight sets of
material to ether the ABAC adjudication panel or
the more general Advertising Standards Boand
complaints process, with two complaints upheld.

Responsible consumption and

our people

Cur Enjoy Responsibly intranet site provides
current training materigls and links to retevant
extornal sites. Responsible Service of Alcohol
courses ame avalable to sales staff and marketing
and sponsorship staff are provided ongoing
training and support to ensure compliance

with advertising and other marketing related
requirements, Hospitalty staff have implemented
Enjoy Responsibly recommendations and
Responsible Sanvice of Alcohol guidelines into
their standard event management practices.

Responsible consumption and

our partners

All external partners commit to presenting
alcohol in a matura, balanced and responsible
marner. In partlcular, Foster's has worked
over recent years with management of partner
Australian sporting codes to ensure responsible
aloochol consumption is communicated to teams
and players through professional and amateur
club structures.

Hole Models influencing healthy lifestyle choices
Foster's has continued its sponsorship of Red Dust Role
Meodals, a unique not-for-profit organisation that works in
rermote Australian indigenous communities. Red Dust delfvers
a number of programs, including alcohol education, that aim
to decrease the gap between indigenous and non-indigenous
Australlans in terms of health, education and opportunity,
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Coffs FarbDounr Racin

Foster's applauded for
responsible approach

to on-course alcohol
consumption

During the peak horse racing
season in tate 2007, Foster’s made
arangements with racing authorities
at the Coffs Harbour Races in

New South Wales to sell only low alcohol
products - VB Gold, Lindemans Early
Harvest and Yellowglen Jewel -~ on
course after 3pm, The move was
applauded by the racing authorities
and local police.

ﬁowar alecho!’ innovation

Foaters continuas to deliver new products that provide consumers with mora choice in lower alcohal, and lower calorie and carbohydrate options.
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LINDEMANS Early Harvest

30% lighter in alcohol and containing 30% fewer calories} LINDEMANS Earty Harvest
wines contain between 8.5-8% alcohol by volume. A typical Australien white contains
between 12%~14% alcohal.

*Al loast 30% lghter in gicohol and 30% fower calories comparad to 750rmi LINDEMANS
2006 Rasarve Chardonmnay.

Rosemount O

In February 2008, Foster's unveiled
Rosemount ‘O’ - naturally lower in
alcohal, this refrashing and delicate
sparkiing white wine is designed to
be served over ice.

Rosamount 'O" contains 8% ABV with
£.3 standard drinks in a 750mi bottle.
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“We acknowledge the significant challenge posed by climate change
and the need for immediate action to avoid increasing the concentration
of greenhouse gases in the earth’s atmosphere.”
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Climate change presents potential risks and opportunities to our business in the medium to long-term.
Foster's has responded by introducing energy and water efficiency targets, implementing initiatives
to reduce greenhouse gas emissions and expanding public reporting over the last three years.

We have also introduced a global Carbon Reduction Program to reduce the carbon footprint of our
company in a consistent and measured way. A thorough and ongoing Energy and Water Efficiency
Program study has been conducted and all Foster's sites participate in improvement projects.

Water use is monitored and managed throughout the business, including out agricultural and
production usage, and guided by a global reduction target. Foster’s has created "Wine Water Usage
Facts’ an overview of water use goals for wine operations, current programs and initiatives for the
future. Additionally, Foster’s vineyards protect, enhance and restore biodiversity where possible
through the Foster’s Footprint project.

f hightights

« Established Global Environment Leadership Team
« Conducted Group carbon review and introduced

Carbon Reduction Program

= Continued voluntary participation in Carbon Disclosure Project

Governance

With targets in place and a history of
Implementing actions to reduce our
consumption of natural resources, this year

we have strengthened our intemal sustainabdity
governance. We have created new sustainabiity
roles where requinad and increased the total
number of employees with erwironmental targets
in their position descriptions. Key Performance
Objectives have been introduced at the senior
exacutive lave! to focus on achisving our water
and energy targets. These objectives cascade
to direct reports and are included in individual
performance plans throughout the group.

Australian breweries

» Continued improvement in water efficiency performance at

= Integrated environmental data reporting for global wine business

Over the last yeer, Foster's has created a Globel
Manager Ervironment role to provide a consistent
approach and consolidated strategy to manage
environmental issues across our giobal business.
A Gilobat Environment Facilitator and Project
Manager Energy and Water Efficlency have
also been recruted within the supply team.

We continue to review the environmental
agenda through the Risk and Compliance
Committes of the Board, headed by Lyndsey
Cattermole. This is now complemented by the
Foster's Environmental Leadership Team (ELT).
The ELT, established in 2008, is a global cross-
functional group that coordinates related activity,
tracks environmental stmtegy and performancea,

= Improved biodiversity outcomas throughout wine viticulture

provides expert counsel to Foster's leadership
and provides a forum where environmental
issues can be identified, presented and
discussed. Members of the ELT have been
drawn from across the global business.

Our environmental targets are:

Water - achieve a 10% reduction in water
use per unit of production by 2011 on
2007 levels,

Energy — achieve a 10% reduction in energy
use per unit of production by 2011 on
2007 isvels.

Individual site performance plans are fed into
the overall compeny-wide targets for enargy
and water.

What assures consumers on climate change

—

In 2008 Foster's engaged with Net Balance Foundation and their partners, AccountAbility and LRQA, to support the Australian
ressarch project into ‘What Assures Consumers on Climate Change’. Bullding on previcus projects in the US and UK, the
research involved a survey of 1000 Australian consumers {18 years or over) to explore what drives purchasing pattems
and how government and business can help consumers make more environmentally responsible decisions.

The research findings indicated product labelling could act as effective guidanca for consumers, when supported by
independent verification, coordinated action from business and government and wider education on the patential role
consumer choics can play in tackling climate change in Australia.

Foster’s added questions to the original survey to ensure information captured was of optimum value, in particular, exploring
in more depth to what extent consumers actually acted on expressed intentions to make emvironmentally responsible
purchasing decisions.

QOur invotvernent in the development of the report, including a collaborative learning workshop and draft review of the
publication, provided valuable insights into consumer purchasing drivers, Foster's contribution to the panel discussions

at the report launch in August 2008 saw us debate the findings of the report with renowned sustainabillity and climate
change commentators. The exercise will inform future internal strategy for product development and marketing, and again
demonstrated our commitment to helping our customers make informed purchasing choices,
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Energy

Energy efficiency programs across the Group
are continuing to produce excellent results,
While we have been publicly reporting energy
use for three years, new regulatory requirements
across multiple jurisdictions will provide an
additional impetus to collect and report energy
performance in greater detail.

Whie we have reduced our overall consumption
of energy significantly, on a ‘per unit’ of
prociuction basis, lower volurnes have slightly
increasad our reported energy intensity.

Totat energy consumption for 2008 was
1,670,702 GJ, down 8.5% on 2007,

Naw programs and regulations such as Energy
Efficiency Opportunity (EEQ) and Energy and
Resource Efficiency Program (EREP) will provide
vital tools for examining better management
and oppartunities to reduce our consumption,
An overvew of these programs is provided,

Energy Efficlency Opportunities

{EEO) - Australla '

The EEQ program encourages largs anergy-
using businesses to improve their energy
efficiency through the identfication, evaluation
and pubiic reporting of cost-effective energy
savings opportunities. Foster's triggered the
threshold in 2005 and in December 2007
released the Assessment and Reporting
Schedula in line with legislative requiraments.

in the coming yesr we will undertake an energy
assessment to identify energy efficiency
opportunities for sites that togsther consume
80% of our Australian energy consumption and
publicly report on the outcomes. Implementation
of the initiatives must be undertaken within five
years of the trigger date. Our EEQ performance
will be published on the Foster's website.
www. fostersgroup.com

Energy and Rasource Efficlency Program
(EREP)

Our Karadoc and Abbotsford operations

in Victoria trigger requirements for reparting
under the new EREP program. EREP requires
the development of a plan addreasing
improvements on site in energy, water
consumplion and waste generation. Projects
that lead to Improvements, with a three-year
payback or less, am required to be implemented
by EREP.

National Pollutant tnventory (NPf)

The NP1 requires reporting to the state
Environmental Protection Agencies on
pollutants generated at a faciiity level.

A number of Foster's breweries and wineries
report emissions such as NOx and SOx, PM10
and 2.5 on an annual basis, Past reports can
be found at www.npl.gov.au
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Water

Foster's is a world leadler in water use per unit of
beer production. We currently usea only 3.3 litres
of water per litre of production, represanting
world best practice. This resuit has taken many
years of commitment and investment and is one
of our greatest sustainability achievements.

Foster's has also delivered water use savings
across our vineyards and manufacturing sites.
Wa contribute to community-wide research,
development and inncvation in water management
more broadly, Actions that we have implernented
in our wine business {0 reduce our use of water
over recent years include:

» Low volume frost sprinklers saving
Coonawarra vineyard 350 ML per year;

* Changing tabour and water intensive methods
of removing cak bags from wine tanks at
Karadoc to a more sfficient process saving
water, time, monay and reducing OHS risk;

* Covering and lining the dam at Clare Estate
has saved around 30 ML of water from
being lost to evaporation each year and
has increasad water security,

= Water re-use system at Wolf Blass winery
crushing ptant; and

* Recycled water shiice for stalk removal
at Wolf Blass.

Water use is now captured by a number of
reguiatory programs such as EREP (as detailed
in the Energy section} and the Queensland
Government’s Water Efficiency Management
Plan (WEMP). WEMP requires the development
of basaline water consumption and identification
of opportunities to improve efficient water use.
Our Yatala operation, covered by the WEMP is
the most water efficient Foster's brewery and

is internationafly renowned for its efficioncles.

Total water use by Foster's for 2008 was
24,035 ML, down 16% on 2007.

n
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Foster's water manager
named ‘Environmental Leader'
Australia's leading environment
business magazine, WME, has
included Charlie Foxall in its 2008
Environmental Leaders List. Charlie,
the Enwironment & Safety Manager of
Foster's Yatala Brewery (Queensland),
has been named as a leadex in the
industrial & Urban Water category.

For more than 20 years, Charlie has
led the development of innovative
water efficiency and recycling measures
that have reduced overall water
consumption at the site by a huge

60 percent. Yatala's ratio of 2.3 fitres
of water used to make 1 litre of beer

Is worlkd's best practice, and well ahead
of the global benchmark of 5 - 6 litres
of water to each litre of beer.
WWW,WMme,com,au

s e
BEERS

Wolf Blass donates
recycled water

With drought gripping much of
Australia, Wolf Blass Winery in South

\\ Australia has helped to ensure the
\\\'\N\V\i\\\\‘\\\ local golf course twhich incorporates

1A \\‘\ \\\\ \ a designated wiife sanctuary)
continues to thrive. Wolf Blass
\ \\ \\ “\ contributed 40 mega litres of treated
wastewater to top up dams on the

property, benefiting local goffers and
wildlife alike.

12
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Absolute greenhouse gas emissions
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Greenhouse emissions

The first step towards managing our greenhouse
gas emissions is o understand whers they come
from and what we can contral or influence.
The diagram at right illustrates our Scope 1
{direct emissions produced }, Scope 2 (indirect
emissions generated off-site) and key Scope 3
(indirect emissions beyond our immediate
controf) emissions generated from our
business activities.

Climate change

Foster's acknowledges the significant challenge
posed by climate change and the need

for immediate action to avoid increasing the
concantration of greenhouse gases in the
earth's atmosphere. We also recognise that
climate change presents a number of potential
risks to our business in the medium to
fong-term. This has resulted in changes

to management and public reporting and
the implementation of initiatives to reduce
greenhouse gas emissions over the last
three years. In 2007, Foster's embarked on

a significant mission to develop the Foster's
Carbon Reduction Program.

A number of regulatory and voluntary tools

are usex for our reporting, including:

= Voluntarily reporting greenhousse gas
aemissions from our breweries under the
Australian Govemment’s Greenhouse
Challenge Plus program;

* Voluntarily reporting on our management of,
and contribution to, climate change impacts
under the Carbon Disclosure Project (COPY);
and

» Requirement to report under the National

Greenhouse and Energy Reporting (NGER)
in its introductory year in 2009.

Managing carbon

A Carbon Reduction Program was introduced
during 2008, putting in place key actions for
the management of greenhouse gas emissions,
carbon reduction and refated energy

efficioncy issues.

Under the plan:
» Foster's will work to reduce its entire carbon
footprint through its own activities and
. through engaging and inspiring its employees,
suppliers, customers and consumers to do
the same.

Actions already underway include:

s Incorporating cerbon considerations into the
new product development process;

= Developing a procurement sustainablility
program;

= Deoweloping a company-wide carbon offset
and trading policy. and

* Adopting environmental lifecycle analysis and
‘carbon shadow pricing’ methodologles.
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Offsstting our emissions

In addition to reducing our greenhouse gas emissions, we voluntarily
choose to offset a portion of our emissions assoclated with employee
travel. We have chosen to work with Greenfloet who were recently
accredited under the Australian Government’s Greenhousa Friendly ™
program, the same program used for Cascade Green.

NAPA Valley

installation of a geothermal system at the Beringer Vineyards
historic 18th century Rhina House will cut emissions over the
50 year [fespan of investment. A network of 28 underground
pipes circulate natural heat throughout the buiding.

Foster's' Americas has also entered into an agreement with
SolarNet and The Bright Group to host solar energy generating
systems at four of our Californian wineries — Beringer Vineyards,
Asti Winery, Etude and Stags’ Leap Winery.

Adzpting to climate change

Our wine business is potentiaty susceptible to impacts of cimate change
such as temperature, water, rainfall and extrarne events, With the help

of Melbourne University and CSIRO, we have investigated our vulnerability
to these impacts. In particular, site conditions, temperature change, water
availability and other climate events such as frost were identified and
evaluated as potentiat threats to the success of cur grape growing. The
report models potential ‘hot spots’, and has assisted us to focus our
efforts and resources on identifying opportunities to respond.

c .
elebunng the Laynch of
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Rail cuts UK emissions

Foster's EMEA and our global freight forward partner JF Hillebrand
are cooperating to significantly reduce carbon emissions
associgted with the movement of Foster’s containers between
the port of entry and our UK distribution centre. More than 50%
of containers will now be freighted via a new raf service, which

is expecied 1o reduce CO, emissions by around 30% compared
to previous arengements.

24
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Biodiversity

The efficient management of vingyard holdings includes not only grapevine
care but also custodianship of the many areas of remnant and planted
native vegetation.

Foster's Footprint for Vineyards Prograrn Is helping vineyards undertake
proactive consefvation management of these native vegetation areas
through a set of best practice guidetines (Blodiversity Management
Guidelines), developed in collaboration with the Australian Conservation
Foundation,

Penfolds Robe Vineyard

Penfolds Robe Vineyard includes approximately 45 hectares of beth
remnant and planted native vegetation, comprising three significant
patches. Each patch is between 200-400m wide, creating substantial
habitat for wildlife, including kangaroos, wallabies, emus, wombats,
goannas, frill-necked lizards and wedge-tailed eagles. Native treslines
of Eucalyptus sp., Melalouca sp. and Dodoneca sp. also surround
the vineyard plantings, hsiping to connect the three large patches

of native vegetation and provide a haven, especially for birds. The
vingyard has also successfully employed the services of up to 50
chickens as a non-chemical approach for weevil and earwig control,

The guidelines describe Foster's recommended approach to all aspects
of biodiversity conservation, including: planning, native wildkfe and
habitat management, chemical use, pests, weeds and disease, solls,
fire, nutrients, equipment, waterways and water resources and skills,

knowledge and cufture,

Robe Vineyard is also working to improve its sol biodiversity through
the targeted application of compost, cumently covering 35ha of
vingyerd. In an attempt to reduce agrochemical use, the vineyeard is
evaluating the use of infra-red technology to ‘seek’ out green matetial
as a form of selectively applying herbicide to the vineyard. To date,

a 50% reduction in chemical application for de-suckering of vines has
resufted. Adoption of thres-row fungicikle and herbicice equipment
has also helped to reduce vineyard diesel usa.

25
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“Our approach to the management of operational waste is guided by
the tenets of reduce, re-use, recycle and responsibly dispose.”
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Our approach to the minimisation of operational waste is comprehensive. Foster’s sites are covered
by a Waste Management Plan defining the initiatives to be followed each year to reduce waste and
maximise recycling opportunities, We negotiate with suppliers to return packaging for reprocessing,
we convert by-products for sale in secondary markets, we recycle where possible, and finally, we

send waste to responsible landfill disposal. Initiatives such as wastewater treatment facilities, plastics
recycling programs, waste collection and re-processing and equipment reconditioning and re-use are
ali important elements of cur approach.

(Rregessiigiligns - )

= Waste management included within site-based Health, Safety and Environment audits
» Over B0 tonnes of stainless steel recoverad and relocated to Cascade Brewery following plant closures
+ Increased plastics recycled from production sites

Governance Solid waste
The Fostar's Waste Management Plan guides Major waste streams result from all aspects of the product Ife cyde including raw materials,
waste management practices at a group, site manufacturing, transport (packaging) end consumption. We actively work with our supply chain
and individual leve!. The Plan is an integra! to amange packaging retumas and ensure we buy the highest quality recycled products. We also
part of our Heafth, Safety end Environmental encourage consumers to recycle product packaging through labelling and industry support,
Management System, which reviews progress Cur re-use and recycling programs at each site ensure that we have a high rate of diversion from
and activity across these areas and stipulates landfil and have systematically reduced the percentage and total amount of waste to landfill over
an annual “continuous improvement target’ the past four years.
of 10% reduction in the gap to 100%. Targets
laid out in the plan are linked to individual
performance plans. Solid waste Global solid waste total 2008 % of total
120,
In 2009 we will establish a more comprahensive 78,477
understanding of our waste streams, disposat 100F ) 81%
methods, data capturs techniques and
management options in order to set more
specific targets and drive further improvements.
Our involvement with the Victorian Government's
Energy and Resource Efficiency Program
(EREP) and our internal improvernents in data
management wilt help to set a framework to
be adapted for alt Foster's sites. , 0] Raused
[ R (s (lMC I Recyclad
Wastewater 2005 2008 2007 2008 2005 2000 2007 2008
Our wastewater management treats or removes ’
trace materials including sugar, ethand and
flavourings from soft drink production, acids, s )
cleaning chemicals and soaps. Foster's treats Re-used products include mare,  Recycled products include
effluents to an acceptable quality for discharge ‘ spent grain and surplus yeast. cardboard, aluminium, glass,
into municipal treatment facilities or re-use in [ plastic, PET, ferrous metals.
our vineyards. L

-]
\
)

8,584 ———_ 9,941
9% 10%

(1= 1,000 Tonnes}

s &

(] Lencm
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Cascade Brewery leads the way
in the re-use of brewery equipment
3 In 2008, Cascade Brewery received

i ' more than 30 tanks and pumps that may
TLAS(A‘J‘:sBH‘“ERV : otherwise have finished In scrap. Tanks,

d fermenters and pasteurisers were freighted
to Hobart from more than 3 other Foster's
sites throughout Australia, More than
60 tonnes of stainless steel alone was sent

to the brewery.
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“Our product stewardship commitment is simple — maintain high quality
standards while mitigating product life cycle impacts.”
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Product stewardship involves understanding and appropriately managing every aspect of a product’s
environmental, health and safety impacts throughout its lifecycle. From the production and
procurement of raw ingredients, to manufacturing, packaging, transport, distribution and disposal,
we seek to reduce, re-use or recycle wherever possible, white producing consistently safe and high

quality products.

A global quality leadership team and environment leadership team oversee every aspect of our
environment, quality and product safety policies and systems. A consolidated global customer
complaints monitoring and reporting process also plays a key role in helping us to understand
and imprave product quality, and ultimately, customer satisfaction.

[ Bragress hishlghts

= Established the Global Quality and Environment Leadership Teams

* Developed and rolled out Global Food Safety and Quality Manual and related performance targets
= 23% reduction in product complaints globally

* Completed carbon emissions analysis of typical beer and wine life cycle
* Released Cascade Green, a 1009% carbon ofiset beer

Food safety and quality

Our reputation amongst our consumers,
customers and the general public depends on
our ability to consistently deliver the highest

quality beex, wine, cider, and non-alcohol drinks.

The application of our global food safety and
quality policies ensure that we have the
processes and management accountabilities
in place to meet customer, consumer and global
ragutatory standards. This policy guides our
Quality Management Systems and ensures

we comply with al legislative and regulatory
requirements.

Food safety and quality objectives:
= Work within the Quality Management System
to achieve best practice outcomes across
the organisation;
= Buikd continuous improvement into
our processes;
» Engage our employees to be quality focused:
= Sirive to exceed our customers’ expectations;
and

Meet statutory obligations.

Guality key performance objectives:

To complete quality compliance assessments
against the Food Sefety and Quality manual,
and establish base lines for 11 key sites
internationally by June 2000, with afl stes to
be 85% compliart to the manual by 2011.

.

Foster's formed a Quality Leadership Team (QLT)
in 2008 to oversee the achievernent of the key
performance objectives and to drive continuous
Improvernent. The QLT includes global managers
from beth our wine and beer businessas and
has met monthly since March,

The QLT, with the assistance of over 50 subject
matter experts from across the giobal business,
has developed a Global Food Safety and
Quality Manual. The manual sets minimum
standards and dsfinss the framework and
guidance to achieve safety and quality of our
products in &l manufacturing and supply sites.
The manual meets our business requirements
and Incomporates all Fosters Group, local and
international reguiatory requiremnents.

in addition to the manual, an assessment toot
has been developed to help measure and
moniter individual site performance egainst the
Food Safety and Quality Manual. Our objective
I for all sites within Foster's to achieve 85%
compliance to the Food Safety and Quality
Manual by 2011, Along with the assessment
tool, a training package is being developed to
trein el internal auditors, site quality professionals
and staff on the quality policy and compliance
requirements,

Product safety and quality is reflected in the
performance management of our most senior
operational executive, the Chief Supply Cfficer,
Key Performance Objectives included in his
role ane:

» Introduce a Food Safety & Quality
Management System FSQMS) to all
key sites, equivalent to the HSEMS
by 31 Decemnber 2008,

= Actions:
- Base line assessments camed out
on 11 key sites; and
- Reduce critical complaints by 50%
by 2011,

29
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Customer complaints

Customer complaints monitoring, response and reporting provides a key measure of our quality and
safety parformance and a valuable input into continuous improverment measures. We have achieved
consistent reduction in the frequency and severity of praduct quality complaints and a number of
initiatives are in place to further improve monitering and response. Our customer ‘critical’ complaints
tracking system demonstrates this downward trend again this year {as at Junse 2008}, see balow.

[ et conpt® liEnge fem b ey
Wine Australia & NZ Down 36%
WieNorth America Down 33%
‘Boer, Cider, Spirits and Non sloohol drinks  Down10%
Total Down 23%

Indicative product lifecycle

Service target = 50% reduction
in the gap to 100% compliance
from the F08 ‘In Full On Time'
service levels and critical
complaints.
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Environmental stewardship

Effective environmental stewardship means
understanding and actively managing every
aspect of a product’s ife cycle impacts — with
the goel of minimising total life cyds, or ‘cradle
to grave’, impacts 10 the natura) environment.

Wo have a responsibiity to ensure that in every
part of the production process, we saek to
reduce, re-use or recycls wherever passible,
while producing consistently safe and high

30

_quality products. Foster's is an active member

of industry groups that support package
minimisation and recycling such as Australia's
National Packeging Covenant.

The conduct of a carbon life cycle assessment
during the period on our first 100% carbon
offset beer, Cascade Green (soe case study
overleaf) has helped us to understand not anly
the environmental footprint of Cascade Green,

but also the relative environmental impacts
and opportunities in our beverage production,
consumption, disposal and recyciing process.

The diagram above presants an overview of the
iife cycle of our beer and wine products and
opportunities to minimise environmental impacts
at each step in the process.
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Cascade offers a greener choice

Cascade Green is a 100% carbon offset beer
with Australian Government Greenhouse
Friendly™ certification and Is among only

a handful of products approved under the
Greanhouse Friendly™ Program. As part of
this accreditation process, Cascads Green
has undergone an extensive Lifecycle
Analysis to calculate the total greenhouse
gas {GHG) emissions generated by the beer,
all independently verified by Government
nominated assessors. The carbon lifacycle of
the beer extends from ‘cradle to grave’ and
includes averything from picking the hops to
putting the empty bottle in a recycling bin.

It includes impacts from energy generation
within cur business and our suppliers, waste
and waste freatment, product marketing,
packaging and an allowance for refrigeration
in the consumer’s fridge. An Emissions
Monitoring Plan is in place to meet the
commitments required for ongoing
Greenhouse Friendly ™ centification.
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“Engaging supplieré, customers, employees and other stakeholders to
promote a more sustainable future.”
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Achieving real improvement in the sustainabitity of our business takes more than just improving our

own activities. Through issue and industry leadership, by advocating change and by working with the
many stakeholders who form part of our broader operating environment, we strive to significantly
improve overall sustainability outcomes.

There are three main ways in which we influence change — engaging and motivating our own
people, working with our supptiers to drive improvements and understanding and influencing
our marketplace, our customers and peers.

(1 fiffiets

« Achieved Gold Rating on Corporate Responsibility Index (CRI)

= Leadership, membership and support of industry and peak bodies

= Sponsored major ressarch project on consumer attiiudes to climate change
« Launched Foster's Sustainable Living Guide for all employeas

Woarking with our employees

Foster's online Sustainable Living Guide,
developed during 2008, is designed to assist
our 7,000 globat employees, their famikes and
their friends to lead healthier lives and reduce

their environmental impact at work and at home.

The guide suggests simple actions on a rangs
of sustainabiity issties in [ne with ocur values.

Internat activities and events such as our

recent global sustainabiity workshop provide
opportunities for our employees to shara their
achievernents in sustainability and learn from
others in the business. The Group sustainabiity
function also presents periodically to the
Foster's Leadership Team and Board to provide
the link between executive commitments and
operational activities.

Working with suppliers

Foster's is developing a Procurement
Sustainability Program that incorporates
sustainabllity priorities alongside traditional
supply imperatives such as cost reduction
and capability improvement. The program
uses an integrated approach and is aligned
with education objectives and procurement
procedures. Implemented progressively as
contract renegotiations take place, Foster's
suppliers will be expected to deliver against
a range of sustainability pricrities.

Leadership

In 2008, wa continued to take a strong
leadership position and provide an example
and an active voice on key issues that impact
our bustness, sector and communities.

Foster's has been a leader in the responsible
marketing of products. Cur employees are
provided with training on responsible drinking
and the Gyjoy Respansibly campaign has been
rolled out across our international markets.
Wae have focused on reduced carbohydrate,

calorie and alcchol beverages and in 2008 we
launched a 100% carton offset beer, Cascade
Green, accredited under the Australian
Government’s Greenhouse Friendly program.,

We are an active contributor to, or participant
on, relevant industry bodies, inchuding:

* The National Packaging Covenart (signatory);
* The Packaging Stewarndship Forum;

= The Sustainable Agricuttural Initiative;

* The Victorian Government Liquor Control
Advisory Committee;

= Afounding member of Australian Buy
Recydlsed Business Aliancs;

* The Winemakers' Federation of Australia; and

* The Califorian Wine Institute.

Awards and achievements

* { ondon Benchmarking Group 20% score on
Environmental, Community and Workglace
Sustainabllity ndexes;

= Corporate Responsibility index (CRI)
Goid Rating;

* Californda integrated Waste Managament
Board’s WRAP Award; and

* Napa County's Eco-Smart Business Award.
[ CORPORATE

RESPOHSIBILITY

LBG [

KEW ZEALAND

FOSTER'S SUSTAINABLE
LIVING GUIDE

S

Sustainable Living Guide

The guide is designed to assist our
people to lead a healthier and more
sustainable ifestyle. Fact sheets include:

Energy, water and climate change
Water efficient gardening, Use water
efficiently, Harvest.and use your
rainwater, Water-saving habits, Save
paper and forests, Reduce and offset
emissions, Cultivate energy-saving
habits, Buy renewable elactricity,
Embrace energy efficiency, Install
efficient appliences and fixtures,
Power down

People, health and safety
Home safety checkllst, Use public
transport or Ride a bike

Responsible consumption
Enjoy Responsibly

Product stewardship

Buy local and seasonal food,
Tune your shopping radar

to the environment

Waste & recycling,

Recycle office waste, Waste
recluction habits
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“As a m. ‘or employer, supplier and agricultural proc

Jctively contribute to the communities where we |
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Foster’s has a proud history of supporting the communities in which we live and work. Our programs
contribute both directly, in the form of community grants and partnerships, and via our employees as

matched and payroll giving and grants to charities nominated by our staff.

fn 2008 we invested $4.6 million in community support programs with over $2.1million directly
promoting the responsible consumption of alcohol and changing community attitudes

to alcohol misuse.

[ Pregress Mehlghts

= Total community investment increased to $4.6m
= Foster's in the Community Program review conducted
« $72,000 raisad by employees for charity partner Movember supporting research into prostate cancer and mental health initiatives

Community engagement activities
Through our partnerships with community

and charitable organisations, Foster's supports
projects in three main focus areas:

Woellness
physical and mental health, including
rasponsible consumption

Cuttura
artistic, sporting and educational activities

Environment
at aspects of the natural environment

Funding for community groups and initiatives
is made available via three programs — Foster's
Community Grants, Partnerships and
Community Sponsorships.

As an iconic company, Foster's regards
community partnerships and grassroots
community sponsorships as an important
way to provide support o local communities,
whilst helping promote cur brands in a
responsible way.

Through our Community Grants program,

wa contribute to not-for-profit and charity
groups. Grants are assessed and awarded
by & Grants Advisory Committee, chaired

by Peter Cosgrove Ac mc, and including

Dr Betty Churcher A0, Andrew Gaze am and
Prof. Kwong Lee Dow au. This year, Fosters
awardied approximatety $1 milion to Austratian
and North American not-for-profit organisations
and charitles.

Wa supported 38 charity and not-for-profit
groups in Australia and North America. These
groups were awarded a Foster's Community
Grant for their capacity to defiver outcomes
in the areas of wellness, the environment and
arts and culture, within thelr local community.

Trends

Grants have tended to reflect trends in society
as a whole, with an increase in wellness and
environmental projects. Over 50% of our funding
went to high quaiity wellness-oriented projects,
27% to environmental projects and 21% to arts
and cuftural projects.

Waellness support

Funding for weliness projects has included
provision for additional staff at Matbourne-bassd
Second Bite, a food rescus service experiencing
considerable growth, in part due to the riss of
living expenses and the financial challenges
faced by many families and individuals across
our communities. We also contributed to
mentoring programs for young people in
remand, through organisations such as
Whitelion, also based in Mebourne, who create
pathways for young peaple at-risk or involved
in the Youth Justice System. Our funding has
enabled Whitelion to expand its program of
role modeling, mentoring and prevention in
rural and metropofitan communities.

Environmental support

This year we supported environmental projects
focused in and around Austraiia’s waterways,
including Greening Australla’s Yarra River

project. In North America, sustainable grants
were awarded to projects Including Globali

Green USA's urban redevelopment project in
New Orleans and Friends of the Urban Forest’s -
urban planting project in San Francisco,

Employee participation

Increasing employes participation opportunities
In community projects — by way of volunteering,
support for events and invitations to attend
meetings - has resutted in a greater, reciprocal
commitment between Foster's and the
organtsations receiving a Community Grant,

In the long term, we aim to create more
opportunities for our peopls to continue working
with these community groups, beyond the
Community Grant agreement period.

t Community grants funding

$500,013 by theme 2008
529% I

|
|
|
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Australia

Advance Kingscote - Kangaroo Island
Advancing Whyalla

Alannah & Madsline Foundation
Anglicare Victoria

Art Gallery of South Australia
Children's Cancer Institute
Consarvation Volunteers Australia
Down Syndrome Association of NSW
Orinkwise

EJ Whitten Foundation

Environment Victoria

Gateway Boeet

Greenfloat

Greening Australla Vie

Learning Links

Mallee Famity Care

MeGrath Foundation

McGuinness McDermott Foundation
Mercy Disability Services

Our Partners

Movember

Nature Conservation Council of NSW
Netball Australia

Northampton Commaunity Music Centre
Princess Alexendra Hospitel Foundation
Red Dust Role Models

Renmark Paringa Community Centre
Rumbalara Football & Netball Club
Second Bite

Spectrum Employment Services
Sports Australia Hall of Fame

Technicat Aid to the Disabled

The Smith Family

The Song Room

WA Film & Television Institute inc
Westside Circus Inc Donation Fund
Whitslion

Wikdlife Victoria

Youth off the Streets

United States

Aldea Children & Family Services
Alliance Medical Center

Boys & Girls Club of the Twin Cities
Cope Family Centre

Friends of the Napa Valley
Friends of the Urban Forest
Functional Fitness 4 Kids Inc
Global Grean USA

Green Map Systems

LifeCare Alllance

Marine Mammal Center
Matarnity Care Coalition

Napa Valley Adult Scheol

UCP Whesls for Humanity

Our Australian community partner program aligns Foster's with not-for-profit organisations including Movember, Conservation Volunteers Australia
and Red Dust Role Models. We also support local and state-based organisations. Local community contributions made in the last year have centred
on places where our people live and work, including donatlons to the Hamilton Hospital, the Collingwood Chidren's Farm, and the Art Gallery of

South Australia,

Movember

Foster's wellness peartner, Movember, funds
research into men’s health through the Prostate
Cancer Council and mental health initiatives
such as Beyond Blue. This financial year,
Foster's empioyees raised $72,071, bettering
the previous year's fund-raising record - a great
resuft for men's heaith and an outstanding team
effort at Foster's,

16

Conservation Volunteers Australla
Continued support of the Project Refresh
program near our Australian sites has seen
our employees and their famiies participate

in revegetation and weeding across 53
Foster's funded volunteering days in the

last year. In the future the CVA partnership
will continue to deliver localised enmvironmenteal

projects that directly engags our employees
and the community.

Volunteers

Conservation

Red Dust Role Models

For the past six years, Foster's has been offering
its employeeas the opportunity to participate in
the Rect Dust Role Models program, & unique
program that uses the profile and influence of
positive role models to defver health messages
to ramots indigenous youth, The Red Dust Role
Models program also promotes education as a
pathway to increased opportunities for personal
development, employment and preparedness
for community leadership. Most recently,

we tock a team of employees and senicr
management to the Tiwl islands to assist

with mentoring and teaching responsibilities,
Ouwr staff worked alongside Red Dust's sporting
and musical Role Modets, helping spread the
message of heatthy lifestyle decisions to youth
in remote indigenous communities.

Foster's is curmently developing a leadership
program with Red Dust that will further integrate
this community partnership into Foster's Ways
of Working and internal management programs.
We hope to have this program avalable by

mid 20008.
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Employee involvement activities

Our employee involvermnent activities place Foster's Matched Glving

emphasis on recognising and responding to Many of our employees undsrtake fundraising

what matters to our people - both as individuals  andg other activities in support of charities

and as teams. and community groups at ther own initiative.
Wae strongly support workplace fundraising

The following programs are offered to employees

in Austraia, New Zsaland, the UK and and will mateh the funds reised by our pecple,

dottar for doftar. Typical fundralsing events

North America. include moming tees, after-work drinks, dinners
You Care We Care - and sponsorships. This year our employees
Local Community Grants raised over $22,000 for charity by pasticipating

in events such as the Oxfam Welk, the Kokoda
Trell Challenge and RSPCA's Regionat Milion
paws Walk. Foster's matched thess efforts
dollar for dollar.

A grass roots community grants scheme,
“You Care We Care’ provides employees the
opportunity to award $500 to a community
or charity group they support, Since launching
the program three years ago, 681 smployeas Payrofl Giving
have handed over much needed funds to a
range of community groups, from tocal sporting
clubs to schools and grassroots environmentat
organisations. This year, Foster’s employees
prasented 168 "You Care We Carg’ grants,

Foster's offers its employees access to pre-tax
payroll giving, providing an oppartunity for tax
affective donations, where possible, to the
empkwee's charity of cholce. We cover all
administrative costs, ensuring 100% of employee

totalling more than $87,000. tions go directly to the participant,

r Y
News Just in...from late 2008, Foster's will encourage Austmilian salaried employees to take one day’s volunteering leave per year,
increasing particlpation and building greater employee commitment to our community projects. J

.

Tt Sovr Mo Pgaar s T nw . A f - . .
A Tort Sruw b Gorfs I 2 ' Employee Season of Sharing Campaign -
oy -

Pua Ut feoha 5 L0 ’ ‘ Napa, California

' Employees in the US and Canada this year tumed their holiday
season into a “Season of Sharing.” Rather than have their officas
decorated with the usual holiday décor, departments adopted
local charities and used creative displays to showcase each
organisation’s impact in their community.

Employees organised creative drives for toys, clothing, food and
household appliances to make the hodays brighter for many of
their neighbours who are less fortunate. With matched funds from
Foster's, more than $25,000 in cash and gifts was donated to
14 charities.

Organisations that benefited included local food banks, a homeless
shafter, a health clinic for mothers and infants, a foster home for
orphaned teenagers, and two local animal shefters. Employees
also used their “Season of Sharing” campeign to organise care
packages for American soldiers serving in foreign combat zones.

Frisndly competitions began to take place between departments

vying for honours of ‘Best Office Décor’, ‘Most Creative Event to
Raise Awarenass', and ‘Most Funds Raised’.

In keeping with cur mission to build stronger, sustainable communities, we also provided a Community Grant to Global
Green who, through their Holy Cross Project, rebuilt a neighbourhood destroyed by Hurricane Katrina. The grant provided
funding for green building materials and energy efficiency technology needed to help rebulld homss in New Orieans’ Lower
Ninth Ward, onse of America’s poorest urban areas.
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Where we live and work

Employee Matched Giving - Fortitude Valley, QLD
Kylie Eathorne has been raising money for charity for a number
of years now. Based at our Fortitude Valley site, Kylie says she
was the kid in class who wanted to be the local vet. Although life
has propelled Kylie Into a different career, working with Foster's
In the accounts team, her passion for animal wetfare remains
and motivating others to join her cause is something she enjoys,
commenting, “Foster's employs the most generous and giving
pecple | know. Everyone digs deep and participates. .. there is
a great sense of community and family.”

“Foster's in the Community has been a wonderful motivational tool
as all money donated by Foster's employees has been matched
doftar for dollar through the Foster's Matched Giving program.”

This year, Kylie motivated many of her colleagues o donate to
the Roya! Society for the Prevention of Cruelty to Animals (RSPCA),

Asked if she would do it all again, Kylie answers without hesitation,

“Yes, | am currently raising funds and selling raffle tickets for
Queensland Cancer Council as most peoplo have been affected
or know of somebody affected by cancer. There are a few people
in our office who are deating with it right now, so how could | say
no to another worthy cause?”

Karadoc, VIC

Cur employees at the Karadoc Winery and Packaging Centre, together with Foster's in the Community, have been strong
supporters of the Sunraysia community recently. More than $80,000 has been donated to, and invested in, tha Sunraysia
community, by way of Foster's Community Grants, our local sponsorships and our employee "You Care We Care' grants scheme.
Cne organisation in the region to benefit from Foster's Grants is Mallee Family Care, who received a $50,000 Grant to sat

up the Chances for Chidren Fund, in response to the social and economic disadvantage in the region impacting on young
people’s capacity to fulfil their potential, both personally and In their community. The program now matches young people

to local business mentors, providing valuable exchanges to Generation Y and giving hope to the Mallee region as a place

of employment.

We continued otr support of the Tour de Murray, an annual charity bike ride. Qur Karadoc employees pitched in to support
the local community, submitting grant requests through the *You Care We Care' scheme, resulting in donations to local
clubs and schocls including the Cardross Football and Natball Club, Mildura West Cricket Club and the Murray Darling

Horse Riders Club.

L]

Supporting Greening Australia - Abbotsford, VIC
Strengthening our community engagement with organisations
like Conservation Volunteers and Greening Australia is vital

to remaining a relevant and contributing member of our
community. Most recently, our Abbotsford management team
has worked closely with Greening Australia, providing access
to the Yarra River alongside our brewery operations to enable
woeed control, plant propagation and revegetation of the
riverbank. Foster's is also working to establish volunteering
schedules for our inner-city Melbourne employees to participate
in this activity in the future.




Foster's Group Limited Sustainability Report 2008 ;

\
2008 Contribution
Community ' Community
conlﬁpu_tion gﬁzs'"s 13;'5'257 ; contribution
. by activity 2008 ; by theme 2008
‘ !
! $437411 |
$u7.101 | 10%
! :
! : !
| [ Communty Engagement | B e
| [l Reeponebis Conaumption I [ wemess
r N
ﬂ@ﬁ 2~ Community contribution by activity - year on year
I ) $2.130,651
COMMUNIVIINVESTMENT] il
@ OMMUE%NVESTMEN
Ocmmuily 131'397_;52
Engagement
- TOTAL 2008 e 8147101
RESPONSIBLE[CONSUMETION Ivohvement
NVESTMEN -
500 1,000 1,500 2,000 2,500 [ 2008
$29ﬂ§3@9@5ﬂ m o

1 Inchudes program costs of $385,346,

Lindemans supporting South Africa’s Fairhills
Association - UK & South Africa

Cur Lindemans team based in the UK recently donated 5,000
GBP to the South African Fairhills Association, a co-operative
Foster's has an existing trading relationship with. The donation
will enable the local community to scope the requirements
for improved medical sarvices for Fairtrade employees in the
community of Rawsonville, SA

Qur UK team also donated funds for much-needed equipment
gt the Fairhills—operated nursery, providing tricycles to Fairhills
employees' children,

Addressing Climate Change - Napa, California
Urban trees and affordable “green” houses are at the heart
our Community Grants Program.

in maximised tree survival rates in the area.

of two innovative projects we invested in this year through

Foster's provided Friends of the Urban Forest with a grant 1o help plant 1,000 trees in 24 urban neighbourhoods throughout
San Francisco’s Bay Area. The 10-ft trees provide a creative way to address cimate change issues by reducing air poflution,
lowering ozons levels, and creating more opportunities for the absorption of water during heavy rains.

Foster's Community Grant was used to provide increased access to tree-care tearmns over an 18 month period, resulting

g
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GRI Index

Foster's Group referenced the Global reporting Initiative (GRI) ‘G3’ guidelines in preparing this
report. The guidelines provide guidance for organisations to use as the basis for disclosure regarding
sustainability performance, and provide stakeholders a universally applicable and comparable
framework to understand disclosed information.

The G3 table betow highlights the G3 perfoermance indicators used to guide the preparation of this
year's report. A complete index of the G3 guidelines including the Strategy & Analysis, Organisational
Profile and Report Parameters, may be found on our website at: www.fostersgroup.com/sustainability.

Further information about the GRIand G3 guidelines may be found at: www.globalreporting.org

RepE e G3lindicator/s! Ragelreference)
Our company Economic Indicators EC1 Inside cover
Governance - Chalnman's letter
Governance Sociglktndlcators 506 A 4
People and safety Labor Practices and LA1, LA2, LAJ, LAY, 8, 1213, 10,
Decent Work Indicators LA12, LA13, LAY4 9,10,12, 12
Responsible consumption Product Responsibility Indicators PR4, PR8, PR7 16
Energy, water and climate change Economic Indicators Ec2 24
Environmental Indicators EN3, EN7, EN8, EN10, 20,24, 21, 21,
) ) ] EN14, EN16, EN17,EN18 25, 23,23, 24
Operational waste Environmental Indicators EN1, EN10, EN22 27,27, 27
Product stewardship E£nvironmental Indicators EN26, EN28 30
Product Responaibllity Indicators PR1, PRS 30, 30
Leadership and advocacy o
Community contribution Economic Indicators ECS8 a8
Soctal Indicators SO a5
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Information and Contacts

Annual General Meeting

The Annual General Meeiing of the members
of Foster's Group Limited will be held at the

Palladium at Crown, Loval 1, 8 Whiteman Street,

Southbank, Victoria, Australia on Wednesday
29 October 2008, at 10:30am.

Internet
www.fostersgroup.com

2008 Sustainability report

This report has been prepared as a general
sustainabiity overview and does not, and
should not be expected to, provide a detailed
understanding of Foster's Group Limited's
financial parformance, financial position or
financing and investing activities,

Financial commentary within this report has
been derived from the Foster’s Group Limited

Annual Report for the year ending 30 June 2008.

A copy of the Foster's Group Limited Annual
Report and Business Review is avalable from
the Foster's website at: www.fostersgroup.com

Foster's Group Limited ABN 49 007 620 886

Feedback
We welcome your feedback on this

report or Foster's sustainabiity poicies,
programs and performance at
www.fostersgroup com/sustainability

Registered Office:
Foster's Group Limited
77 Southbank Boulevard
Southbank Victoria 3006
Australia

Tel: +61 3 8633 2000
Fax; +81 3 9633 2002

Foster's Australia, Asia and

the Pacific

Foster's Group Limited
77 Southbank Boulevard
Southbank Victoria 3006
Australia

Tel: +61 3 9633 2000
Fax: +61 3 9633 2002

Foster's Americas
600 Alrpark Road

P.O. Box 4500

NAPA California 94558
United States of America
Ted: +1 707 250 4500
Fax; +1 707 250 4542

Foster's Europe, Middle East

and Africa

Regal House,

70 London Road
Twickenham, Middlesex
TW1 305

United Kingdom

Tel: +44 20 8843 8400
Fex: +44 20 8843 841

To view the interactive Foster’s
Sustainability Report, log on at

www.fostersgroup.com
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Our approach to sustainability
at Foster’s acknowledges the
direct link between the effective
management of our
environmental and social
impacts and our business
success. On strong foundations,
a passionate global team is
buitding a sustainable future
for Faster’s, our pecple,
our environment and
our communities,
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As a large international corporation, Foster’s has a significant economic
impact. In 2008, cash received from customers, also known as the economic
value generated' was $4,428.4 million.

Economic value distributed for financial year 2008.
Operating costs $2,657.3m ’

Employee wages and benefits $555.2m
Payments to providers of funds $661.2m
Payments to government $392.6m (Company tax)

Includes community investments of $4.6m.

In addition, $1,989.8 million in excise, Wine Equilisation Tax and Goods and Services Tax
was collected and remitted to governments in 2008.

G G D {5

2V
Foster's Annua! Report 2008 Foster's Business Review 2008
is available from the Foster's website is available from the Foster's website
www.fostersgroup.com www.fostersgroup.com

*Unless otherwise stated, 2008 and prior vears refer to the period ending 30 June and all dolfars are Australian doliars.
1 Economic valie generated represents cash received from customers from the sale of products, excluding axcise and other duties and taxes.
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From the Chairman

“Our approach to sustainability at Foster's acknowledges the direct
link between the effective management of our environmentai and
social impacts and our business success.”

David Crawford
Chalrman




This report provides an overview of our key sustainability policies, opportunities and challenges.
We also discuss our 2008 performance, share our successes and concerns, and invite your feedback
to guide our future efforts in this critical area of business activity.

Our 2008 performance

Foster's made important progress in 2008,
culminating in our first overall gold rating in
the Corporate Responsibility Index.

In response to the need for immediate and global
action on climate change, we have put a work
plan in place to help us reduce our carbon
emissions and achieve our energy and water
efficiency targets.

As leading innovators in our industry, we have
continued to develop tower alcohol, lower calorie
and preservative free products. in 2008, we also
launched our first 100% carbon offset beer.

We supported a range of activities designed to
engender a positive change in drinking culture

- in particular by marginalising ‘binge’ drinking
and encouraging responsible and moderate
alcohol consumption. We also maintained our
proud tradition of strong community engagement,
focussing our efforts on the communities whera
Foster's people live and work.

At an operational level, 2008 saw a focus on
affective product stewardship - maintaining

high quality standards, mitigating the lifecycle
impacts of our products and reducing operational
waste wherever possible. As a prominent
global business, we take our responsibilities

for isadership and advocacy seriously, and we
have worked consistently with our employees,
suppliers and business stakeholders to promote
sustainability principles.

However, we acknowledge that there are areas
that require greater focus and improvement.

Foremost amongst these is our goal of ‘zero
harm’ to our people. Three fatal incidents at our
sites over the last three years — a 2006 fatality
at our Abbotsford Brewery and a 2008 dual
fatality at our Fiji distillery — has not only shocked
us as a company, it has alsc reinforced the need
to better protect our people.

QOver the last two years, we have reviewed
avery aspect of our safety management,
implemented an expanded, group-wide safety

focus, established a global Occupational
Health & Safety Council and adopted & five-year
Occupational Health and Safety strategy.

Qur priorities

In this, our third Group Sustainability Report, we
have structured content around the key issues
and opportunities we face and the actions we
have taken. These issues and opportunities are -
also summarised in the table below.

Qur sustainability effort is a continuing journey
- we are open about our shortcomings,

we embrace the challenge of constant
improvement and we acknowledge and
celebrate our achievements.

| am pleased to present Foster’'s 2008 Group
Sustainability Report. We ook forward to
your feedback.

Foster’s Sustainability Actions — Outlock for 2009

Governance Continue to incorporate sustainability risks into the enterprise-wide risk management systam (ERM)
Publish and distribute a global policy guide to all employees
People & safety Implement the 5 year Occupational Health and Safety Strategy

Continue the rollout of improved risk assessment training within operational facilities

Conduct an all-staff survey with expanded sustainability criteria

Responsible consumption

Review company wide responsible consumption programs, including updated Enjoy Responsibly guidelines

Deliver new products to market with lower alcohol, calorie and carbohydrate content

Energy, water & climate change

Drive further initiatives to achieve established energy and water targets

Manage the Carbon Reduction Program and continue preparations for emissions trading

Enhance the biodiversity research and management plan

Operational waste

Review and improve waste programs - including performance targets on waste to landfill and waste to recycling

Implement improved data tracking processes

Product stewardship

Implement global Foed Safety and Quality audits to key sites

Build knowladge of environmental life cycle impacts across major products

Develop a Progurement Sustainability Program

Enhance new product development processes to incorporate envirenmentat impacts, including carbon

Leadership & advocacy

Further embed sustainability Key Performance Indicators within employee performance plans

Maintain Foster's position as a leader in corporate responsibility

Community contribution

Establish global Community Leadership Team

Implement 'Foster's in the Community” review

Encourage the uptake of employee volunteering leave ameng Australian salaried employees




“Effective environmental, social and corporate
governance enables us to identify and
successfully manage material opportunities

and risks.”

The Foster’s Leadership Team reviews and approves our
sustainability priorities and receives periodic updates on
sustainability impacts and performance. Material issues

are identified and managed via the Foster’s Enterprise Risk
Management process and sustainability priorities are overseen
by Board committees where relevant. foster’s conducts ongoing
benchmarking and stakeholder research to ensure best practice
is considered when establishing performance targets.

= Sustainability governance and action plan overseen by Foster's Leadership Team

= Sustainability reporting evolved to focus more sharply on sustainability priorities

= Global, cross-functional leadership teams established to guide Occupational Health & Safety,
Environment, Quality and People management activity

= Political Donations Policy reviewsd with all forms of political donations ceased,

including in-kind donations

= Sustainability risks formally incorporated into enterprise-wide risk management system (ERM)

» Sustainability specialist roles added to operating business units in key areas

Sustainability leadership and policy
In 2008, the most senior executive forum in
the company - the Foster's Leadership Team
(FLT) — assumed the leadership and oversight
functions of the Sustainability Taskforce. The
FLT reviews and oversees the development of
sustainability strategies, policies and positions
directly linked to business strategy.

A number of specialist sustainabhility roles
were created during 2008, including Group
Sustainability Manager, Globat Environment
Manager, Global Health and Safety Manager
and Global Procurement Sustainability Manager.
These dedicated sustainability roles combine
with existing in-house sbecia!ists. such as
the General Manager Sustainability Aus/NZ
Wine Operations, to form a group-wide
network of sustainability expertise, policy
and function management.

Throughout our broader workforce, sustainability
is increasingly integrated into operational roles.
Our values-based Ways of Working (WOW)
framework embeds sustainability into our
organisational culture and is supported by

a defined set of behaviours expected of all
employees. ‘Do the right thing' in decision-
making has been identified as one of the

behaviours that support our WQWSs. This
behaviour requires all Foster's employees to
hehave with integrity and is measured and
reinforced through our performance management
and people and leadership development
processes. More information about our culture
and WOWs can be found in the ‘People &
safety’ section of this report.

Ethical and responsible decision-making is also
promoted through Foster's Code of Conduct
and Whistleblower Policy. The Code of Conduct
commits Directors, employees, contractors and
consultants to not only comply with the law, but
to conduct businass in accordance with the
highest ethical standards. Any breach of the
Code of Conduct is a serious matter that may
give rise to disciplinary action, including
dismissal and legal action.

In March 2008, Foster's updated its Political
Donations Pelicy, to prevent the making of any .
donation, in cash or kind, to any political party
or crganisation, politician or candidate for public
office in every country of operation. Prior to the
implementation of the revised poticy, Foster's
made product donations to the value of $17,063
during the reporting period.




Engaging stakehoiders

Our key stakeholders include cur employees,
customers and consumers, investors, non-
government organisations, suppliers and
commercial partners, the communities we
operate in, regulators and governments,

In 2008, Foster's continued an open dialogue
with these stakeholders. Their feedback is
reflected in our revised sustainability reporting
priorities and the presentation of this year's
report. Examples of Foster's stakeholder
engagement activities include:

* Feedback process via our 2008
sustainability and public reporting;

= Ongoing en-line subscriber sustainability
updates and user feedback;

= Community consultation during site closures
fsee Matilda Bay Brewery closure case study
— People & safety p12);

* Membership of, and participation in, major
extarnal sustainability forums and events;

* Participation in public disclosure programs
including the Carbon Disclosure Project and
National Packaging Covenant;

= Seek to include relevant information about
sustainability in analyst and investor briefings;

= Community briefings for special interest
groups; and

Managing and responding to customer
and consumer suggestions, feedback and
complaints via the Foster's Consumer
Refations team.

United Nations Global Compact
Foster's became a signatory to the UN Global
Compact in November 2005 and is committed
to aligning our operations and strategies with
ten universally accepted principles in the areas
of human rights, labour, the environment and
anti-comruption. As the world’s largest global
corporate citizenship initiative, the Global
Compact is concerned with exhibiting and
buitding the social legitimacy of business and
markets. The Global Compact is a purely
voluntary initiative with two objectives:

1. Mainstream the ten principles in business
aotivities around the world: and

2. Implement actions in support of UN goals.

The principles are reflected in our Anti-
Harassment, Equal Employment Opportunity,
Diversity and Inclusion and Code of Conduct
policies and will be included in the Procurement
Sustainability Program. Furthar information
about the UN Globa! Compact may be found
at www.unglobalcompact.org

External benchmarking

Foster’s has continued to externally benchmark
our sustainability processes and performance.
In the reporting pericd, Foster’s received a Gold
Rating from the Corporate Responsibility Index
(CRI) for the first ime, achieving a score of 90%
in the global survey. Foster's also retained its
mernbership of the FTSE4Good Index and

the London Benchmarking Group community
investment program.

Further information:
CRI
www.corporate-responsibility.com.au

London Benchmarking Group (AUS/NZ)
www.|bg-australia.com

FTSE4Good Index Series
www.ftse.com/Indices/FTSE4Good_Index_
Series/index.jsp

Material issues

In addition to the issues identified by stakeholders,
Foster's conducted in-depth intarviews with
internal experts to identify materizal sustainability
issues for inclusion in this year's report.

This process was guided by AccountAbility's
five-part materiality test' to identify issues that
are relevant to:

= Direct short-term financial performance;

= The company’s ability to deliver on its strategy
and policies;

= Best practice norms exhibited by peers;

= Stakehelder behaviour and concerns; and

» Societal norms, particularly where linked
to possible future regulation.

Issues captured via the Enterprise Risk
Management system and ‘core’ indicators
outlined in the Global Reporting Initiatives
G3 Guidelines also fed into this process.

As a result of this internal and external
engagement and review process, our report
has been structured into the following chapters,
addressing the key material issues in each

of these areas: '

* Governance;

* People & safety;

= Responsible consumption;

= Energy, water and climate change;
s Operational waste;

= Product stewardship;

» Leadership & advocacy; and

= Community contribution.

Global Reporting Initiative )
Foster's Group referenced the Global Reporting
Initiative (GRI) 'G3' guidelines in preparing this
report. The guidelines provide guidance for
organisations to use as the basis for disclosure
regarding sustainability performance, and
provide stakeholders a universally applicable
and comparatye framework to understand
disclosed information.

An abbreviated index of the G3 indicators

we have responded to in preparing this report
is on page 40. A long form G3 index table is
available from www.fostersgroup.com

Scope and data

This report includes information on key
sustainability issues as they apply to our

global business, including joint ventures and
subsidiaries where Foster's has a controlling
interest. All policies and codes referred to in this
report apply to our global operations and any
joint venture or subsidiary where Foster’s has a
controlling interest, unless otherwise specified.
Data included in this report has been verified by
an assurance process. As we continue to develop
integrated global systems for sustainability data
capturing, reporting and analysis, we will expand
the level of data included in this reporting
process to ensure greater transparency and
comparability of our performance.

As Foster's data capture systems and processes
improve, and updated protocols introduced,
data may requiie re-statement. Any material
differences are identified in the report.

Unless otherwise stated, all currency amounts
are reported in Australian dollars and all years
are financial years - i.e., the twelve months to
30 June.

Assurance

In compiling this year's report, we engaged

an external consultant to undertake an internal
assurance process. This process is designed
to strengthen our data capturing and reporting
systems in preparation for independent
assurance using AA1000 Assurance Standard
in future years.

T AAT000 5-part materiality test, www.accountability21.net




“Our commitment to ‘zero harm’, and the development of a diverse and high
performing workforce, underpins our approach to people management.”




The health, safety and well-being of our people is essential to the sustainability of our-business.
Our success depends on building individual capability, providing appropriate training, development
and career progression, improving engagement and fostering a high performance cuiture.

f hightights

;f R

* Formed global Occupational Health and Safety (OHS) Council, with a direct link to Foster's Leadership Team

» Defined five-year Occupational Health & Safety strategy

» Decrease in Recordable Case Injury Frequency Rate and Lost Time injury Frequency Rate and continuation of five-year downward trend

» Rollout of improved risk assessment training within operational facilities

= Launched Foster's People Strategy, defining core ‘people’ aspirations and plans

= 'Managers Essentials’ program commenced with 670, or 56% of people managers, undertaking training. All 1,200 managers are planned

to complete training by the end of 2009.

* Implemented a global development and career planning framewaork

» |Launched the Foster’s Sales Academy in Australia

Health and safety

While underlying injury trends continued to
improve in 2008, this was a challenging and
disappointing year in employee health and safety
for Foster’s. The death of two employees at
our Lautoka distillery in Fiji was a tragedy that
affected all Foster's pecple. The employess
died when scaffolding they were relocating
came in contact with overhead power lines.
During the year, we also pleaded guilty in the
Victorian County Court to two counts relating
to the death of an employee at our Abbotsford
brewery in 2006. The total fine subsequently
imposed for these offences was $1.125 millien.

We have mandated a global OHS Council to
coordinate and drive safety improvermnents.
In addition, we have formulated, and begun
implementing, a five-year OHS strategy.
This is founded on our target of ‘zero harm'
or injury to any employee as a result of our
operations. We aim to ensure that:

= no employee dies or suffers a permanently
disabling injury as a result of our operations;

* our Recordable Case Injury Frequency Rate
decreases to less than 16 - this means
delivering on our 10% year-on-year reduction
target; and

* our OHS culture and employee wellbeing
levels measurably improve.

in order to meet these objectives, we have
embedded three focus areas within our OHS
planning.” All regions, on both the production
and commercial sides of the business, have
defined plans consistent with these themes.

In addition to the safety focus areas, wellbeing
is now being recognised within our global OHS
management systems ‘o ensure related policies,
programs and measures are subject to the same
rigour as other OHS focus areas.

The OHS Council supervises this strategy and,
chaired by a member of the Foster's Leadership
Team, tha Council provides a regular forum for
OHS managers and executive eadership to
interact directly on healih and safety matters.
Reports from the OHS Council are considered
by the Foster's Leadership Team, as the first
itemn on its agenda and Council activity is also

a standing agenda item within the monthly
OHS report provided to the Board.

Focus areas 5 year objective  Aspirational goal
i
2009 2010 20W 2012 2093 :
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2008 performance
Undertying health and safety performance Safety performance
trends continue to be measured by two key
indicators: Recordable Case Injury Frequency
Rate and Lost Time Injury Frequency Rate.
The graph on the right shows a decrease in
both indicators compared to last year and,
importantty, an overall downward trend over
the last five years.
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Soft tissue injuries as a result of manual '.'_ B «e "
handling and slips, trips and falls continue B i

to be trTe most commen mjgry .sources. The 0 2008 2003 | 2004 2005
underlying causes of these incidents were

reviewed by cross-functional teams during 2008 [] Recordable case injury frequency rate
and a number of comrective actions have been B Lost time injury frequency rata
embedded within business plans for 2009,

A i
; “"l . . f',f

Salvezza - Italian for safety
I Castello di Gabbiane is a renovated 12th century castle, which sits atop a hilly estate among the vineyards of Tuscany. Nestled beside the e
I castle s a fully operational winery providing evidence of our commitment to continualty improving OHS wherever it operates. Working with
the site's employees, Rachelle Hevey, Foster's EMEA Technical Manager and Matteo Viana, Winemaker, are steadily improving OHS management
at Gabbiano. i

One of the first areas of focus was traffic management. With a reasonably small site that can be busy with truck and forklift activity during vintage,
i it was important that an effective traffic management plan was put in place. Consultation with incoming drivers and employees identified smarter
i ways to manage the movement of vehicles. Parking bays were defined for waiting trucks and safe walkways wers painted, marking safe paths
for pedestrians. \
! Matteo also coordinated the improvement of guarding levels around several machines, replaced the portable ladders used to accass wine

tanks with safer fixed options and improved bunding in several chemical areas. The winery safety committee is also playing an increasingly active
role, with structured work area inspections now ocourring monthly.




People strategy

Robe Vineyard — 10 years LTI free

The Robe Vineyard is situated in the emerging Robe
wine region within the Limestone Coast area of
South Australia. With 235 hectares plarted and
10 employees, it vields over 2,000 tonnes of premium
grapes per year, In addition to a great track record
for quality grapse production, the vineyard has also
been steadily producing a strong OMS reputation —
something confirmed by the site's OHS audit
performances and its major role in maintaining
WorkCover seff insurance status in South Australia,

Recently the Robe Vineyard achieved the significant
milestone of 10 years Lost Time Injury free. This is
an outstanding effort and one that the site is rghtfy
very proud of. The Robe Vineyard has a common
sense safety-first culture that is working well, and

most importantly, delivering safe outcomes.

In 2008, wa launched our People Strategy, articulating our core ‘people’ aspirations, programs and activities. To ensure clarity and alignment, alt global
and regional people plans will be linked 1o one of three strategic pillars:

Superior results and a
! great place to work.

N —

High performing people who are
innovative and passionate.

Sustainable change through effective
processes, systems and structure

Ways of Working

At Faster’'s our Ways of Working or ‘"WOWSs'
represent the shared culture and behaviours
that underpin our business strategy and success.
in 2008, we have strengthened the link between
our ways of working and people management
processes including induction, learning,
development, performance management and
succession planning. Qur current five WOWS

- ‘Know the market’, ‘Do the Right Thing',

‘Win as One Team’, ‘Make a Difference' and
‘Make it Happen’ — are being updated to reflect
the evolution of our business into 2008.

Employee survey

As part of measuring our progress, we regularty
survey our global employee population. Since
2003, we have conducted three 'Inspira’
surveys with the last survey conducted in 2007.

The next global survey is scheduled for
March 2009.

We are working to make the next survey even
more useful. For the first time, data from the
March 2009 survey will be avaitable at the team
level, to every manager of five or mors direct
reports. Teams will also create individual action
plans, tailored to their specific resulls and
feedback. These actions plans will be recorded
and tracked by the Foster's Leadership Team
on a quarterly basis. From March 2009, Fosters
will also increase the frequency of surveys
towards a target of annual, giobal staff surveys.

4,729 68

New Zealand 164

Asia Paclific 440 6
USA 1,376 . 20
Canada 65 1
Europe, Middle East & Africa 185 3
Total 6,959 100

People management

Foster's employs just under 7,000 psople
globally across brewing, distilling, winery

and vineyard operations, sales, marketing,
logistics and administration functions,

with 44% employed under awards. People
leadership is a core part of every manager’s
roll and represents 20% of Key Performance
Objectives for Foster's Chief Executive Officer
in 2009.




Individual Performance Management
Our well-established Individual Performance
Management (IPM) process forms an integral
part of employee performance management

and development for aur non-award employees.

We aspire to 100% completion target for
annual performance reviews for all permaneant
non-award employees who have been at
Foster's for longer than three months. This
target was met again in 2008. Foster's has
set the foltowing targets for our non-award
employees in 2009:

= 100% of Performance Plans agreed and
documented by 31 August 2008.

* 100% of Developmant Plans in place by -
30 September 2008, followsd up by quarterly '
development discussions between the
employee and their direct manager.

Development of Performance & Development
Plans that adhere to “S.M.AR.T" (specific,

- ~

. Plefning
gy~ Pugust.
o {orrewiordle)

Coaching and Feedback (ongoing)

oy -dy "

measurable, attainable, realistic and timely) RSO

principles.

In line with our Pedple Strategy, a project
is underway to simplify our performance
management framework over the next
two years.
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National Australian Institute of Training

and Development Award

A highlight for cur Learning and Development team in 2008 was winning
the “Business Strategy” award from the National Australian Institute

of Training and Development (AiTD) in recognition of our Advantaged
Packaging Program.

Thig program had two core objectives:

1. The development of skills in project management, decision making,
change management, communication and team work; and

2. Improvement of packaging kine efficiency.

The program extended over five months and included a five-day workshop,
The actions identified through this program are ongoing, but are
conservatively projected to deliver savings or cost recovenes of over
$500,000 in the next 12 months.  +

Star Status for Foster’'s EMEA (Europe, Middle East

& Africa)

Foster's EMEA was awarded Star Status at a ‘Best Companies” ceremony
in London in January 2008. The 'Best Company’ methodology identifies
workplace performance and best practice according to eight key factors,
defined through the results of a survey process as critical factors in
workplace engagement. This accolade introduces Fester's EMEA to

a 300 company ‘group of excellence’ for workplace engagement.

Progress Discussions (guarterly)
Development Discussions (quarterly)

Career planning & individual
development

Employee development continues to be an
important focus. We are committed to creating
development frameworks that allow people to
realise their full potential.

Career Planning, Learning & Development

@ Foster's

Following feedback from the 2007 employee
survey, Foster's established a cross-functicnal
working group to examine career planning &
development. One outcome was the articulation
of a Global Development Philosophy, empéwering
people managers and individual employees to
drive their development and take full advantage
of carger enhancing opportunities at Foster’s.

Our range of fully integrated capability
development programs was recognised for
the second year in a row by the National
Australian Institute of Training and Development
(see case study).

Foster's Academy

Phasa one of the “Foster's Academy” will launch
in 2009 and eventually become an online
development hub for all employees. The Foster's
Academy will build on the success of the

“Foster’s Sales Academy” which was launched

in 2007 and contains a comprehensive range
of competency frameworks and development
tools for our Australian sales teamn.




Foster's leadership programs
Consistent with our strategic focus on ‘Building Foster's Leaders’, we paid particular attention to leadership capability in 2008, Approximately 400
employees attended one of our specialised leadership programs during the year.

Key Professionals Program designed to develop influencing and leadership capabilities for
non-people managers.

Individual Contributors

Team Leaders Tailored programs aimed at increasing seff-awareness and core leadership skills.

- Programs include:
= Team Leadership Program for managers in Australia, Asia Pacific and EMEA.
* Team Leadership Program for team leaders and frontline managers in Supply and Hospitality.

= Essentials of Leadership Program for managers in the Americas.

Senior Leaders Key programs targeted at our senior business leaders across all regions designed to expand

leadership capabilities:
* Personal Leadership Program available to our global senior managers.

* Senior Executive Development Program targeted at our senior executives.

- —_—
Manager Essentials ;
Manager Essentials is a modular training program designed to equip people managers with the knowledge and skill
required to effectively manage peaple at Foster's. The program covered a range of people policies, processes and ways |
of working and was designed to: '
* Create a consistent approach to the way we manage people at Foster's;
= Highlight tools to strengthen employee and team engagement;
* Provide information to assist in dealing with challenging people management situations; and
* Increase awareness of Foster's people practices and processes. i
All 1,200 people managers are expected to complete the program by end of financial year 2009. :
S - S e e e+ e
Award training programs
The training and development needs of our award employees continue to be met in many ways, according to location, agreement type and industry
standards. An example is set out helow.
- . - e
Employee Capability Development Program |
The Employee Capability Development Program (ECDP) is the new training system for operators at our Yatala site in
South East Queensland, Australia. The ECDP, developed by a team of site managers, trainers and operators, contributes
te Hfelong learning by enabling employees to gain nationally recognised qualifications in Food Processing and Warehousing. :
Employees can achieve their Certificate Il or [Il in Food Processing, or a Certificate Il or [V in Transport and Distribution (
(Warehousing}. ‘
__ _ __ e

Equal Employment Opportunity (EEO) education & monitoring

As a member of the United Nations Global
Compact, Foster's recognises the Universal
Declaration of Human Rights and the
Internaticnal Labour Organisation's Declaration
on Fundamenial Principles and Rights at Work,
including the principlas relating to elimination
of discrimination in respect of employment
and occupation. These principles are reflected
in our corporate palicies.

Employees are reminded about our * Australian employees are required {0

commitment to EEQ through a varisty
of means, including:

* People managers participate in EEC
{discrimination and harassment) training
as part of the global Manager Essentials
program, this global training s in addition
to regional on-ling and clagsroom programs
tailored to local and regicnal needs.

= New employees are made aware of our
key policies during their induction; and

complete sexual harassment and equal
opportunity training within three months
of starting employment and then avery
two years thereafter.

To monitor compliance with, and the effectiveness
of, our policies and programs, Foster's tracks
incidents through a variety of mechanisms
including a confidential Whistlebfower Hotline
(launched in 2007}, Human Resources and
local contact officers.

n



Diversity .

Foster's aims to create an inclusive work culture
that values the difierences of our employees,
bringing talented people together with different
perspectives and skills.

Diversity Plans are created at a national level
and cover a range of issues relevant to each
region including gender, race, age, sexual
preference and cultural differences. Examples
of diversity actions undertaken in 2008 &
planned for 2009 include:

* The introduction of additional tools for female
employees in Australia, including a “Keep In
Touch' program for women on maternity
leave, and a dedicated Parents’ Room in
our head office;

Gender diversity

Gender diversity will continue to be a focus
at the executive tevel in 2009, with glchat
data tracked and presented to the Foster's.
Leadership Team on a biannual basis.

The reprasentation of women on Foster's Board
has remained stable at one. A woman was
appointed to the Foster's Leadership Team for
the first time in May 2008 (Sue Smith, Chief
Human Resources Officer}).

Organisational change

and restructuring

Simplification of our business has seen a
continued period of organisational change

and restructuring over the past year. Foster's
recognises that our people need to be equipped
and prepared 1o cope with change and this
forms an important consideration in planning

for any organisational change.

There were a number of key organisational
changes in 2008, including site closures at
Botany, the sale of our Seppeltsfield facility, the
relocation of the spirits production from Botany
to Campbelitown and Yatala and the closure
of our Matilda Bay Brewery production plant
{see case study). Our Supply team also
undertook a significant Logistics Transformation
project in the Australian region, outsourcing
day-to-day distribution operations to logistics
service partners.

* Flexible work practices policies & toolkits
have been developed in both Australia and
the Americas to facilitate better work/ife
balance and provide more options for
empioyees,;

* In accordance with local Affirmative Action
requirements, our Americas business has
set hiring goals where our current employee
population does not yet reflect the diversity
of the broader population we recruit from;

» Qur Americas business has run training on
communication and thinking style differences
to better enable collaboration and effective
working relationships across diverse working
styles and work groups;

= \C.E. English as a second language (ESL)
and Spanish as a second language (SSL)
classes have been offered throughout the
year in our Americas business;

= A globally consistent selection process has
been implemented, requinng recruitment
shortlists for senior and executive roles to
“give consideration to diversity”; and

* In acknowledgement of our diverse employee
population, the 2009 Employee Survey will
be issued in six different languages (English,
Spanish, Macadonian, Greek, Vietnamese
and Mandarin).

[ Reaon _ K vemseuttygaag)

M F
Americas 894 547
Asia/Pacific’ 99 96
Australia 3,347 1,382
EMEA 101 84
Global Team 4,411 2,109

made redundant.

. [
Matilda Bay Brewery closure :
With the closure of the Matilda Bay production facility at North Fremantle ;
in Western Australia in 2008, 53 award employees and nine staff were |
|
1
|
\
\

To equip those affected with the skills to manage this change, a series of
workshops and presentations were made available over the three-month
pericd leading up to the cessation of production. The workshops were
delivered by an external specialist provider and included topics around
managing change, resume writing and interview skills, superannuation
and financial planning advice.

Foster's invited varnious Western Australia companies to advertise on a

‘Job Beard' located in the North Fremantle site, with the assurance that
positions would be available after the scheduled closure date. Presentations
from several organisations from major employment markets were also held,
with an emphasis on the impact different working conditions could have, in
particular positions within the mining industry. Opportunities for updating
skills were also mads available to ensure our employees had the
competencies required for alternative employment.

1 Fi and Samoa data not avallable at time of printing.
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Employee turnover

Since 2007, the Australian turnover rate has
reduced by 2 per cent to 20 per cent. For the
first time, we are also reporting global turnover,

Employee wellbeing & benefits

Our approach and programs in the areas of
flexible work practices, employee benefits
and health and wellbeing were extensively
reviswed during the reporting period. A range
of additional benefits were launched to Australian
based employees in 2008, including paid
volunteer leave, extended paid paternity leave
and childcare priority placement services. A
plan to provide opportunities to increase annual
leave entitlements through salary sacrifice was
also announced.

In the Americas, a focus on employee and family
wellngss is a core strategy to ensure a healthy
workforce and assist in the continued reduction
of health care costs. New health and welfare
benefit options were provided to Americas’
employees in 2008 enabling them to choose
the option that best suits their physical and
financial needs. The Americas Employee
Assistance Program was also expanded to
include a broader set of services such as wills
and finangial counselling.

Abby’s biggest winner

Following on from poputar TV shows that promote weight loss, the Health Centre at Abbotsford Brewery in Melbourne
introduced their own version to tackle diabetes and obesity, called “Abby's Biggest Winner? Run through the on-site Health
Centre over a period of 12 weeks, the program required each participant to make a gold coin donation to charity, attend at
least seven “weigh & measures” sessions and achieve at least one measurable goal set.

% . %
Australia 20 13
Americas 17 13
EMEA 23 : 16
Global 20

These supplement an existing range of benefits,
which include bonus and share schemes,
product allocations and external study assistance
support. Eligibility varies by region, employment
status and local legal requirements,

Flexible work practices

At Foster's, we recognise that flexible work
practices benefit both the employee and the
business and we ¢ffer a variety of options
around the world. Specific flexible work
practices (FWP) toclkits are available to
employees and managers in Australia and the
Americas. Cptions include job share, working
from home (telecommuting) and part-time
work, These can be agreed on either a long
or short-term basis, to assist employees who
require a termporary change to their current
working arrangements, those returning from
a period of leave or those transitioning to
retirement. They are primarily available to

our non-award employees.

Health & wellbeing

As described earlier within our health and safety
section, Foster's is committed to improving our
OHS culture and employae wellbeing.

Foster's plans to embed consistent global
Wellbeing Standards within our OHS programs
in 2009, boosting the importance we give to
this issue and improving our ability to manage
wellbeing standards more consistently.

These standards are designed to bring an
improved structure to our current wellbeing
programs and promota a rangse of core health
areas including: :

1. Healthy eating/good nutrition;
2. Physical fitness; and,
3. Mental health.

All initiatives will be evaluated for effectiveness
on an annual basis.

The response was overwhelming, with over one third of the 500 strong workforce participating. Of the 169 who commenced,
152 completed the 3 month challenge. By the end of the 12 weeks, Abbotsford employees had lost a total of 318 kgs and
over 7 metres around the waist.

2 Asia/Pacific data unavailable at time of printing,

3 Inciudes alf empioyee and employer initiated tumover.

4 Includas employeg-initiated tumover only.




“The promotion of responsible alcohol consumption is central
~ to the way we market, promote and sell our products.”
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Foster’s is committed to encouraging a culture of responsible alcohol consumption. We invest in
programs and activities to promote a cultural shift in community attitudes to alcohol misuse and
have taken direct actions to respond to community concerns and promote responsible alcohol

consumption. Foster’s continues to develop, launch and promote a range of lower alcohol products

across our portfolio, providing more choice to consumers.

Our activities are guided by Foster’s Alcohol in the Community Policy and, where appropriate, we

contribute directly to organisations and initiatives that mitigate the potential negative impacts of
alcohol misuse. Our advertising materials strictly adhere to the laws, standards and voluntary codes

that apply in each region and our Enjoy Responsibly logo is displayed on all Foster’s primary packaging

and advertising materials. Responsible consumption and the Enjoy Responsibly program are part of

training and induction programs for all new employees.

( iehifelis

* Industry leading, voluntary commitment to cease manuifacturing and marketing alcohol pre-mix drinks with added energy

and higher aicohol in Australia

= Improved Enjoy Responsibly training at employee induction

= Extensive investment in lower alcohol, calorie and carbohydrate product innovation

= Contributed more than $2 million to responsible consumption programs during the reporting period

Responsible drinking

At Foster’s, we define responsible drinking
as drinking which is legal, informed and
considered. That statement encapsulates
legal age and blood alcohal limits for different
activities and ensuring drinkers are informed of,
and understand, the levels of risk associated
with each drinking occasion.

We introduced standardised ‘unit content’
logos across our Australian portfolio over
two years ago, making it easier for consumers
to find alcohol content information and more
effectively manage their alcohol consumption.
The suite of logos was endorsed by all
Australian governments through the Ministerial
Council on Drugs Strategy, the peak national
body overseeing alcohol policy in Australia.

Enjoy Responsibly

Foster's developed the Enjoy Responsibly
program and associated logo in 2003.

The loge now appears on al Foster's products,
packaging, advertising and point of sale
materigls. Program guidelines require any

brand promotion that is linked to the drinking
occasion to now carry the Enjoy Responsibly
lego in the local language. For more information,
see www.enjoy-responsibly.com

,_J/ DrinkWise Australia launches social change campaign

e Foster's continues to suppont DrinkWise, a body dedicated to improving

S-tlu d y 1 Australia's drinking culture. In 2008, DrinkWise launched the first phase
in Australia’s first long-term social change campaign to engender a

generational shift in attitudes towards intoxication. The caimpaign ‘kids
absorty your drinking' is aimed at making "drinking to get drunk' socially
unacceptable for the next generation of potential drinkers. Foster's
contributed more than $2 miltion to DrinkWise during the reporting
pericd. www.drinkwise.com.au

|
|
/ | . :
| Foster's exits added energy and higher alcohol RTDs

C'age : In March 2008, when Foster's announced its withdrawal from the
S'ﬁudy i production and marketing of added energy and higher alcohol RTD
(Ready to Drink) products in Australia, it led the industry in responding

to a groundswell of community concern regarding the perceived abuse
of these products.

|

|

I

| “We have listened to stakeholder concern and we are taking these steps

i proactively and voluntarily”, Managing Director of Foster's Australia, Asia

‘ & Pacific, Jamie Odell, said. “We believe strongly that the real issue is
not ‘bad’ products, but rather poor drinking behaviour. This behaviour

! is ultimately what needs to be addressed if we are to create a drinking

! culture which enjoys the benefits of moderate drinking while tackling the

| harms caused by alcohol abuse”.

{

Foster's alsc applied a voluntary limit of two standard drinks (20 grams of
alcohol} per single serve container and 7% alcohol by volume acress its
Australian RTD product portfclio.




Responsible marketing

All marketing by Foster's accords with
mandatery and voluntary codes that exist

in markets where Foster's brands are sold.
Whers applicable, we have contributed to

the development or improvement of voluniary
industry codes. Qur marketing recognises and
seeks to comply with the cultural, legal and
ethical standards of the communities in which
we operate.

‘Responsible marketing' key performance
indicators remain an integral part of our brand
marketers' roles and responsibilities, linking
individual reward to compliance with all
relevant market standards and codes. Likewise,
our agancies have standard clauses in their
contracts to comply with Foster's own
responsible marketing processes and industry
codes. Failure to meet these requirements has
the potential to significantly impact upon an
individual or agency performance rating.

Additionally, we strengthened our internal
marketing approval processes to cover all
consumer facing materials {including sponsorship,
packaging, point of sale, on-pack promotions,
state specific promotions, etc} to ensure the
spirit and intent of the industry codes and
community standards is embraced in every
aspect of our marketing, not merely advertising.
(Cn-going training and education is provided

for staff and agencies and our marketing team
has in-house specialist Alcohol Beverages
Advertising Code {ABAC) compliance advisers
who provide guidance on the application of the
codes to the development of campaigns.

Alcohol Beverage Advertising Code
(ABAC)

In Australia, Foster's complies with the self-
regulatory ABAC. The Code includes clear
prohibitions on marketing to minors and the
depiction of excessive and imesponsible drinking.
Copies of the ABAC and retevant Foster’s

* policies are available from www.fostersgroup.com.
Advertising materials, across all mediums, is
submitted for pre-vetting to ensure the final
materials are consistent with the ABAC.

In addition, Foster's frequently seeks guidance
from the pre-vetters on early concepts and
below the line collateral in order to remain
confident that every campaign produced is

in fine with the ABAC. Foster’s and its agency
staff work closely with ABAC representatives (o
maintain an open dialogue and swiftly address
any issues, routinely amending materials to
incorporate pre-vetters’ feedback.

In Australia, Foster's submitted 120 sets of
marketing matenals for pre-vetting approval
under the ABAC in 2008. Members of the public
subrmitted compilaints conceming eight sets of
material to either the ABAC adjudication panel or
the more general Advertising Standards Board
complaints process, with two complaints upheld.

Responsible consumption and

our people

Qur Enjoy Responsibly intranet site provides
current training materials and links to relevant
external sites. Responsible Service of Alcohol
courses are available to sales staff and marketing
and sponsership staff are provided ongoing
training and support to ensure compliance

with advertising and other marketing related
requirements. Hospitality staff have implemented
Enjoy Responsibly recommendations and
Responsible Service of Alcohol guidelines into
their standard event management practices.

Responsible consumption and

our pariners

All external partners commit to presenting
alcohol in @ mature, balanced and responsible
manner, In particular, Foster's has worked
over recent years with management of partner
Australian sporting codes to ensure responstble
alcohol consumption is communicated to teams
and players through professional and amateur
club structures.

Role Models influencing healthy lifestyle choices
Foster’s has continued its sponsorship of Red Dust Role
Models, a unique not-for-profit organisation that works in
remote Australian indigenous communities. Red Dust delivers
a number of programs, including alcohol education, that aim
to decrease the gap between indigenous and non-indigenous
Australians in terms of health, education and opportunity.




Foster’s applauded for
responsible approach
to on-course alcohol .
consumption

During the peak horse racing
season in late 2007, Foster's made
arrangements with racing authorities
ai the Coffs Harbour Races in |
New South Wales to sell only low alcohol |
products - VB Gold, Lindemans Earty :
Harvest and Yellowgten Jewel - on
course after 3pm. The move was
applauded by the racing authorities
and local police.

Coffs Harbour Racing Club

£ T T s T T T T T T T T T T T T T S T s ey
" ‘Lower alcohol’ innovation i
. Foster's continues to deliver new products that provide consumers with more choice in lower alcohol, and lower calorie and carbohydrate options. |
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FOSLMOUNT®

EMILLON

L
SAUVIGNON BLANE

LINDEMANS Early Harvest Rosemount O

30% flighter in alcohot and containing 30% fewer calories’, LINDEMANS Early Harvest In February 2008, Foster's unvelled
wines contain between 8.5-9% alcohol by volume. A typical Australian white contains Rosemount ‘0" — naturally iower in
between 12%-14% alcohol. alcohol, this refreshing and delicate

- ) sparkling white wine is designed to
“At least 30% lighter in alcohol and 30% fewer calories compared to 750mi LINDEMANS be served over ice
2006 Reserve Chardonnay. :

Rosemount 'O’ contains 9% ABV with

5.3 standard drinks in a 750m| boitle.
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“We acknowledge the significant challenge posed by climate change
and the need for immediate action to avoid increasing the concentration
of greenhouse gases in the earth’s atmosphere.”




Climate change presents potential risks and opportunities to our business in the medium to jong-term.
Foster’s has responded by introducing energy and water efficiency targets, implementing initiatives
to reduce greenhouse gas emissions and expanding public reporting over the last three years.

We have also introduced a global Carbon Reduction Program to reduce the carbon footprint of our
company in a consistent and measured way. A thorough and ongoing Energy and Water Efficiency
Program study has been conducted and all Foster’s sites participate in improvement projects.

Water use is monitored and managed throughout the business, including our agricultural and
production usage, and guided by a global reduction target. Foster’s has created ‘Wine Water Usage
Facts’ an overview of water use goals for wine operations, current programs and initiatives for the
future. Additionally, Foster's vineyards protect, enhance and restore biodiversity where possible
through the Foster’s Footprint project.

+
At
Y

il

= Established Global Environment Leadership Team
« Conducted Group carbon review and introduced

Carbon Reduction Program

« Continued voluntary participation in Carbon Disclosure Project

Governance

With targets in place and a history of
implementing actions to reduce our '
consumption of natural resources, this year

we have strengthened our intemal sustainability
governance. We have created new sustainability
roles where required and increased the total
number of employees with environmental targets
in their position descriptions. Key Performance
Objectives have been introduced at the senior
executive level to focus on achieving our water
and energy targets. These objectives cascade
to direct reports and are included in individual
performance plans throughout the group.

purchasing decisions.

Australian breweries

= Continued improvement in water efficiency performance at

= Integrated environmental data reporting for global wine business

Qwer the last year, Fosier's has created a Global
Manager Environment role to provide a consistent
approach and consolidated strategy to manage
environmental issues across our global business.
A Global Environment Facilitator and Project
Manager Energy and Water Efficiency have
also been recruited within the supply team.

We continue to review the environmental
agenda through the Risk and Compliance
Committee of the Board, headed by Lyndsey
Cattermole. This is now complemented by the
Foster's Ernvironmental Leadership Team (ELT).
The ELT, established in 2008, is a global cross-
functicnal group that coordinates related activity,
tracks environmental strategy and performance,

What assures consumers on climate change
In 2008 Foster's engaged with Net Balance Foundation and their partners, AccountAbility and LRQA, to support the Australian
research project into ‘What Assures Consumers on Climate Change'. Building on previcus projects in the US and UK, the
research involved a survey of 1000 Australian consumers (18 years or over) to explore what drives purchasing patterns
and how government and business can help consumers make more erwvironmentally responsible decisions.

= Improved biodiversity outcomes throughout wine viticulture

provides expert counsel to Foster's leadership
and provides & forum where environmental
issues can be identified, presented and
discussed. Members of the ELT have been
drawn from across the global busingss.

Our environmental targets are:

Water — achieve a 10% reduction in water
use per unit of production by 2011 on
2007 lavels.

Energy - achieve a 10% reduction in energy
use per unit of production by 2011 on
2007 levels.

Individual site performance plans are fed into
the overall company-wide targets for energy
and water.

The rasearch findings indicaied product labelling could act as effective guidance for consumers, when supported by
independent verification, coordinated action from business and government and wider education on the potential role
consumer choice can play in tackling climate change in Australia.

Foster's added questions 1o the original survey to ensure information captured was of optimum value, in particular, exploring
in more depth to what extent consumers actually acted on expressed intentions to make environmentally responsible

Our involvement in the development of the repor, including a collaborative learning workshop and draft review of the
publication, provided valuable insights into consumer purchasing drivers. Foster's contribution to the panel discussions

at the report launch in August 2008 saw us debate the findings of the report with renowned sustainability and climate
change commentaiors. The exercise will inform future internal strategy for product development and marketing, and again
demenstrated our commitment to helping our customers make informed purchasing choices.

L
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Energy

Energy efficiency programs across the Group
are continuing to produce excellent results.
While we have been publicly reporting energy
use for three years, new regulatory requirements
across multiple jurisdictions will provide an
additional impetus to collect and report energy
performance in greater detail.

While wa have reduced our averall consumption
of energy significantly, on a 'per unit’ of
production basis, lower volumes have slightly
increased our reported energy intensity.

Total energy consumption for 2008 was
1,670,702 GJ, down 8.5% on 2007.

New programs and regulations such as Energy
Efficiency Opportunity (EEQ) and Energy and
Resource Efficiency Program (EREP) will provide
vital tools for examining better management
and opportunities to reduce cur consumption.
An overview of these programs is provided.

Energy Efficiency Opportunities

(EEQ) - Australia

The EEQ program encourages large energy-
using businesses {0 improve their energy
efficiency through the identification, evaluation
and public reporting of cost-effective energy
savings oppartunities. Foster’s triggered the
threshold in 2005 and in December 2007
released the Assessment and Reporting
Schedule in line with legislative requirements.

In the coming year we will undertake an energy
assessment to identify energy efficiency
opportunities for sites that together consume
80% of our Australian energy consumption and
publicly report on the outcomes. Implementation
of the Initiatives must be undertaken within five
years of the trigger date. Our EEO performance
will be published on the Foster's website.
www.fostersgroup.com

Energy and Resource Efficiency Program
(EREP)

Qur Karadoc and Abbotsford operations

in Victoria trigger requirements for reporting
under the new EREP program. EREP requires
the devefopment of a plan addressing
improverments on site in energy, water
consumption and waste generation. Projects
that lead to improvements, with a three-year

- payback or less, are required to be implermented

by EREP.

National Pollutant Inventory (NPI)

The NPI requires reporting to the state
Environmental Protection Agencies on
pellutants generated at a facility level.

A number of Foster's braweries and wineries
report emissions such as NOx and SOx, PM10
and 2.5 on an annual basis. Past reports can
be found at www.npi.gov.au
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Water

Fostar's is a world leader in water use per unit of
beer production. We currenily use only 3.3 litres
of water per litre of production, representing
world best practice. This result has taken many
years of commitment and investment and is one
of our greatest sustainability achievements.

Foster's has also delivered water use savings
across our vineyards and manufacturing sites.
Wa contribute to community-wide rgsearch,
deveiopment and innovation in water management
more broadly. Actions that we have implemented
in our wine business to reduce our use of water
over recent years include:

* Low volume frost sprinklers saving
Coonawarra vineyard 350 ML per year;

* Changing tabour and water intensive methods
of removing oak bags from wine tanks at
Karadoc to a more efficient process saving
water, time, money and reducing Ot{S risk;

= Covering and lining the dam at Clare Estate
has saved around 30 ML of water from
being lost to evaporation each year and
has increased water security;

* Water re-use system at Wolf Blass winery
crushing plant; and i

* Recycled water sluice for stalk removal
at Wolf Blass.

Water use is now captured by a number of
regulatory programs such as EREP (as detailed
in the Energy section) and the Queensland
Government's Water Efficiency Management
Plan (WEMP), WEMP requires the development
of baseline water consumption and identification
of opportunities to improve efficient water use.
QOur Yatala operation, covered by the WEMP, is
the most water efficient Foster's brewery and

is internationally renowned for its efficiencies.

Total water use by Foster's for 2008 was
24,935 ML, down 16% on 2007.
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Foster's water manager
named 'Environmental Leader’
Australia’s leading environment
business magazine, WME, has
included Charlie Foxall in its 2008
Environmental Leaders List. Charlig,
the Environment & Safety Manager of
Foster's Yatala Brewery (Queensland),
has been named as a leader in the
Industrial & Urban Water category.

For more than 20 years, Charlie has
led the development of innovative
water efficiency and recycling measures
that have reduced overall water
consumption at the site by a huge

60 percent. Yatala's ratio of 2.3 lirres
of water used to make 1 iitre of beer

is world’s best practice, and well ahead
of the global benchmark of 5 - 6 litres
of water to each litre of beer.
WWW.Wme.com.au

Wolf Blass donates

recycled water

With drought gripping much of
Australia, Wolf Blass Winery in South
Australia has helped to ensure the
local golf course (which incorporates
a designated wildlife sanctuary)
continues to thrive, Wolf Blass
contributed 40 mega litres of treated
wastewater to top up dams on the
property, benefiting local golfers and
wildlife alike.

- T
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Greenhouse emissions

The first step towards managing our greenhouse
gas emissions is to understand where they come
from and what we can controi or influence.
The diagram at right illustrates our Scope 1
{direct emissions produced ), Scope 2 {indirect
emissions generated off-site) and key Scope 3
{indirect emissions beyond our immediate
control) emissions generated from our
business activities.

Climate change

Foster's acknowledges the significant challenge
posed by climate change and the need

for immediate action to avoid increasing the
concentration of greenhouse gases in the
earth's atmosphere, We also recognise that
climate change presents a nurmber of potential
risks to our business in the medium to
tong-term. This has resulted in changes

to management and public reporting and
the implsmentation of initiatives 10 reduce
greenhouse gas emissions over the last

three years. In 2007, Foster's embarked on

a significant mission to develop the Foster's
Carbon Reduction Program.

A number of regulatory and voluntary {0ols
are used for our reporting, including:

» Yoluntarily reporting greenhouse gas
emissions from our breweries under tha
Australian Government's Greenhouse
Challenge Plus program:

* Voluntarily reporting on our management of,
and contribution to, climate change impacts
under the Carbon Disclosure Project {CDP);
and

* Requirement to report under the National
Greenhouse and Energy Reporting (NGER)
in its introductory year in 2009.

Managing carbon

A Carbon Reduction Program was introduced
during 2008, putting in place key actions for
the management of greenhouse gas emissions,
carbon reduction and related energy

efficiency issues.

Under the plan:

= Foster’s will work {0 reduce its entire carbon
footprint through its own activities and
through engaging and inspiring its employees,
suppliers, customers and consumers to do
the same.

Actions already underway include:

= Incorporating carbon considerations into the
new product development process:

= Developing a procurement sustainablility
program;

* Developing a company-wide carbon offset
and trading policy; and

= Adopting environmental lifecycle analysis and
‘carbon shadow pricing” methodologies.

CARBON
REDUCTION

PROGRAM
1, @

@




Offsetting our emissions

In addition to reducing our greenhouse gas emissions, we voluntarity
choose to offset a portion of our emissions associated with employes
travel. We have chosen to work with Greenfleet who were recently
accredited under the Australian Government's Greenhouse Friendly™
program, the same program used for Cascade Green.

' NAPA Valley

1 Instzllation of a geothermal system at the Beringer Vineyards
historic 19th century Bhine House will cut emissions over the
50 year lifespan of investment. A network of 28 underground
pipes circulate natural heat throughout the building.

\

|

} Foster's’ Americas has also entered inlo an agreement with

i SolarNet and The Bright Group to host sclar energy generating
| Systems at four of our Californian wineries — Beringer Vinevards,
| Asti Winery, Etude and Stags’ Leap Winery.
r
|

i

'

i
|
i

i
|
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Adapting to climate change

Our wine business is potentially susceptible to impacts of climate change
such as temperature, water, rainfall and extreme avents, With the help

of Melbourne University and CSIRO, we have investigated our vuinerability
to these impacts. In particular, site conditions, temperature change, water
availability and other climate events such as frost were identified and
evaluated as potential threats to the success of our grape growing. The
report models potential 'hot spots’, and has assisted us to focus our
efforts and resources on identifying opportunities to respond.

' Rail cuts UK emissions

J Foster's EMEA and our global freight forward partner JF Hillebrand
" are cooperating to significantly reduce carbon emissions
associated with the movement of Foster's containers between
the port of entry and our UK distribution centre. More than 50%
of containers will now be freighted via a new rail service, which

is expected to reduce CO, emissions by around 30% compared
to previous arrangements.

— —————— e/




Biodiversity

The efficient management of vineyard holdings includes not only grapeving
care but alse custodianship of the many areas of remnant and planted
native vegetation.

Foster's Footprint for Vingyards Program is helping vineyards undertake
proactive conservation management of these native vegetation areas
through a set of best practice guidelines (Biodiversity Management
Guidelines), developed in collaboration with the Austrafian Conservation
Foundation.

The guidelines describs Foster's recommended approach to all aspects
of biodiversity conservation, including: planning, native wildlife and
habitat rnanagement, chemical use, pests, weeds and disease, soils,
fire, nutrients, equipment, waterways and water resources and skills,
knowledge and culture.

Penfolds Robe Vineyard

Pentolds Robe Vineyard includes approximately 45 hectares of both
remnant and planted native vegetation, comprising three significant
patches. Each patch is between 200-400m wide, creating substantial
habitat for wildlife, including kangarocs, wallabies, emus, wombats,
goannas, frilk-necked lizards and wedge-tailed eagles. Native treelines
of Eucalyptus sp., Melaleuca sp. and Dodoneca sp. also surround
the vineyard plantings, helping to connect the three large patches

of native vegetation and provide a haven, especially for birds. The
vineyard has also successfully employed the services of up to 50
chickens as a non-chemical approach for weevil and earwig control.

Robe Vineyard is also working to improve its soil biodiversity through
the targeted application of compost, currently covering 35ha of
vineyard. In an attempt to reduce agrochemical use, the vineyard is
evaluating the use of infra-red technology to ‘seek’ out green material
as a form of selectively applying herbicide to the vineyard. To date,

a 50% reduction in chemical application for de-suckering of vines has
resulted. Adoption of three-row fungicide and herbicide equiprment
has also helped to reduce vineyard diesel use.

15



“Our approach to the management of operational waste is guided by
the tenets of “reduce, re-use, recycle and responsibly dispose.”




Our approach to the minimisation of operational waste is comprehensive. Foster’s sites are covered
by a Waste Management Plan defining the initiatives to be followed each year to reduce waste and
maximise recycling opportunities. We negotiate with suppliers to return packaging for reprocessing,
we convert by-products for sale in secondary markets, we recycle where possible, and finally, we

send waste to responsible landfill disposal. initiatives such as wastewater treatment facilities, plastics
recycling programs, waste collection and re-processing and equipment reconditioning and re-use are
all important elements of our approach.

(Progestigtgts. .~ -y

* Waste management included within site-based Health, Safety and Erwvironment audits

= Qver B0 tonnes of stainless steel recovered and relocated to Cascads Brewery following plant closures

* Increased plastics recycled from production sites

Governance Solid waste

The Foster's Waste Management Plan guides Maijor waste streams result from all aspects of the product (ife cycle including raw materials,
waste management practices at a group, site manufacturing, transport (packaging) and consumption. We actively work with our supply chain
and individual level. The Plan is an integral to arrange packaging returns and ensure we buy the highest quality recycled products. We also
part of our Health, Safety and Environmental encourage consumers to recycle product packaging through labelling and industry support.
Management Systermn, which reviews progress Our re-use and recycling programs at each site ensure that we have a high rate of diversion from
and activity across these areas and stipulates landfill and have systematically reduced the percentage and total amount of waste to landfill over
an annual ‘continuous improvement target’ the past four years.

of 16% reduction in the gap to 100%. Targets

laid out in the plan are linked to individual

performance plans. Solid waste Global solid waste total 2008 % of total
120

In 2009 we will establish a more comprehensive

understanding of our waste streams, disposal 100}

methods, data capture techniques and

management options in order to set more

specific targets and drive further improverments.

Our involvement with the Victorian Government's

Energy and Resource Efficiency Program

(EREP) and our internal improvements in data

management will help to set a framework to

be adapted for all Foster's sites. n r e - {1 Reused

0‘_,..».“';’1 Il Recycled

Wastewater 2005 2006 2007 2008 2005 2006 2007 2008

QOur wastewater management ireats or removes ‘

trace materials including sugar, ethanol and

fltavourings from soft drink production, acids, ’ SRR - - e s Ty

cleaning chemicals and soaps. Foster's treats Re-used products include marc, | Recycled products include

effluents {0 an acceptable quality for discharge spent grain and surplus yeast. cardboard, aluminium, glass,

into municipal treatment facilities or re-use in ]l plastic, PET, ferrous metals.

our vineyards. w . ey - o L Lo

1,000 Tonnes)

60

{1

40}

[ Landfib

- o T - Y

Cascade Brewery leads the way

in the re-use of brewery equipment
In 2008, Cascade Brewery received

more than 30 tanks and pumps that may
otherwise have finished in scrap. Tanks,
fermenters and pasteurisers were freighted
to Hobart from more than 3 other Foster's
sites throughout Australia. More than

B0 tonnes of stainiess steel alone was sent

to the brewery.
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“Our producf stewardship commitment is simple — maintain high quality
standards while mitigating product life cycle impacts.”




Product stewardship involves understanding and appropriately managing every aspect of a product’s
environmental, health and safety impacts throughout its lifecycle. From the production and
procurement of raw ingredients, to manufacturing, packaging, transport, distribution and disposal,
we seek to reduce, re-use or recycle wherever possible, while producing consistently safe and high

quality products.

A global quality leadership team and environment leadership team oversee every aspect of our
environment, quality and product safety policies and systems. A consolidated global customer
complaints monitoring and reporting process also plays a key role in helping us to understand
and improve product quality, and ultimately, customer satisfaction.

= Established the Global Quality and Environment Leadership Teams

» Developed and rolled out Global Food Safety and Quality Manual and related performance targets
» 23% reduction in product complaints globally

* Completed carbon emissions analysis of typical beer and wine life cycle

* Released Cascade Green, a 100% carbon offset beer

Food safety and quality

Our reputation amongst our consumers,
customers and the generat public depends on
our ability 1o consistently deliver the highest
quality beer, wine, cider, and non-alcohot drinks.

The application of our global food safety and
quality policies ensure that we have the
processes and management accountabilities

in place to mest customer, consurmer and global
regutatory standards. This policy guides our
Quality Management Systems and ensures

we comply with all legislative and regulatory
requirements.

Food safety and quality objectives:

= ‘Work within the Quality Management System
to achieve best practice outcomes across
the organisation;

= Build continuous improvement into
our processes,

= Engage our employees to be quality focused:;

Strive to exceed our customers' expectations;
and

* Meet statutory obligations.

T T - ST T "777’*\
Quality key performance objectives:
To complete quality compliance assessments
against the Food Safety and Quatity manual,
" and establish base lines far 11 key sites ‘
| internationally by June 2008, with all stesto |
. b8 95% comptant to the manual by 2011. |
Nl o e oo - . d

Foster's formed a Quality Leacdership Team (QLT)
in 2008 to oversee the achiavement of the key
performance objectives and to drive continuous

improvement. The QLT includes global managers:

from both our wine and beer businesses and
has met monthly since March,

The QLT, with the assistance of over 50 subject
matter experts from across the global business,
has developed a Globa! Food Safety and
Quality Manual. The manual sets minimum
standards and defines the framework and
quidance to achieve safety and quality of our
products in all manufacturing and supply sites.
The manual meets our business requirements
and incorporates all Foster's Group, tocal and
intermational regutatory requirements.

In addition to the manual, an assessment tool
has been developed to help measure and
moenitor individual site performance against the
Food Safety and Quality Manual. Our objective
is for all sites within Foster’s to achieve 95%
compliance to the Food Safety and Quality
Manual by 2011. Aleng with the assessment
tool, & training package is being developed to
train all internal auditors, site quality professionals
and staff on the guality policy and compliance
requirements.

Product safety and quality is reflacted in the
performance management of our most senior
operational executive, the Chief Supply Officer.
Key Performance Objectives included in his
role are;

» Introduce a Food Safety & Quality
Management System (FSOMS) to all”
key sites, equivalent to the HSEMS
by 31 December 2008.

= Actions:
- Base line assessments carried out
on 11 key sites; and

- Reduce critical complaints by 50%
by 2011.

9



Customer complaints

Custorner complaints monitoring, response and reporting provides a key measure of our quality and
safaty performance and a valuable input info continuous improvement measures. We have achieved
consistent reduction in the frequancy and severity of product quality complaints and a number of

initiatives are in place to further improve monitoring and response. Our custormner ‘critical’ complaints

tracking system demonstrates this downward trend again this year (as at June 2008), see below.

Wine Australia & NZ Down 36%
Wine North America Down 33%
Beer, Cider, Spirits and Non alcoho! drinks Down 10%
Total Down 23%

e e

B

Service target = 50% reduction
. inthe gap to 100% compliance
| from the FO8 ‘In Full On Time*
service levels and critical J‘
complaints. |

Environmental stewardship

Effective environmental stewardship means
understanding and actively managing every
aspect of a product's life cycle impacts — with
the goal of minimising total life cycle, or ‘cradle
{o grave’, impacts o the natural environment.

We have a responsibility to ensure that in every
part of the production process, we seek to
recuce, re-use or recycls wherever possible,
while producing consistently safe and high

30

quality products. Foster’s is an active member
of industry groups that support package
minimisaticn and recycling such as Australia’s
National Packaging Covenant.

The conduct of a carbon life cycle assessment
during the period on our first 100% carbon
offset beer, Cascade Green (ses case study
overleaf) has helped us to understand not only
the environmental footprint of Cascade Green,

but also the retative environmental impacts
and opportunities in our beverage production,
consumption, disposal and recycling process.

The diagram above presents an overview of the
life cycle of our beer and wine products and
opportunities to minimise environmental impacts
at each step in the process.




Cascade offers a greener choice

Cascade Green is a 100% carbon offset beer

with Australian Government Greenhouse

Friendly™ certification and is among only

| a handful of products approved under the

| Greenhouse Friendly™ Program, As part of

| this accreditation process, Cascade Green

| has undergona an extensive Lifecycle
Analysis to calculate the total greenhouse
gas (GHG) emissions generated by the beer,
all independently verified by Government
nominated assessors, The carbon iifecycle of
the beer extends from 'cradie to grave’ and
includes everything from picking the hops to
putting the empty bottle in a recycling bin.

' It includes impacts from energy generation

within our business and our suppliers, waste

|

|

and waste traatment, product marketing,
packaging and an allowance for refrigeration
in the consumer’s fridge. An Emissions
Monitering Plan is in place to meet the
commitments required for ongoing
Greenhouse Friendly™ certification.

e I
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“Engaging suppliers, customers, employees and other stakeholdersto
promote a more sustainable future.”




Achieving real improvement in the sustainability of our business takes more than just improving our
own activities. Through issue and industry leadership, by advocating change and by working with the
many stakeholders who form part of our broader operating environment, we strive to significantly
improve overall sustainability outcomes.

There are three main ways in which we influence change — engaging and motivating our own
people, working with our suppliers to drive improvements and understanding and influencing
our marketplace, our customers and peers.

= Achigved Gold Rating on Corperate Responsibility Index (CRI)

= |eadership, membership and support of industry and peak bodies

* Sponsored major research project on consumer attitudes to climate change

= Launched Foster's Sustainable Living Guide for ali employees

Working with our employees

Foster's online Sustainable Living Guide,

" developed during 2008, is designed to assist
our 7,000 global employees, their families and
their friends to tead healthier lives and reduce

their environmental impact at work and at home.

The guide suggests simple actions on a range
of sustainability issues in line with our values.

internal activities and events such as our

recent global sustainability workshop provide
opportunities for our employees to share their
achievements in sustainability and learn from
others in the business. The Group sustainability
function also presents pericdically to the
Foster's Leadership Team and Board to provide
the link between executive commitments and
operational activities.

Working with suppliers

Foster’s is developing a Procurement
Sustainability Program that incorporates
sustainability pricrities alongside traditional
supply imperatives such as cost reduction
and capability improvement. The program
uses an integrated approach and is aligned
with education objectives and procurement
procedures. Implemented progressively as
contract renegotiations take place, Foster's
suppliers will be expected to deliver against
a range of sustainability priorities.

Leadership

in 2008, we continued to take a strong
leadership position and provide an example
and an active voice on key issues that impact
our business, sector and communities.

Foster's has been a leader in the responsible
marketing of products. Our employees are
provided with training on responsible drinking
and the Enjoy Responsibly campaign has been
rolled out across our international markets.
We have focused on reduced carbohydrate,

calorie and alcohol beverages and in 2008 we
launched a 100% carbon offset beer, Cascade
Green, accredited under the Australian
Government's Greenhouse Friendly program,

We are an active contributor to, or participant
on, refevant industry bodies, including:

= The National Packaging Covenant (signatory);
* The Packaging Stewardship Forum;

= The Sustainable Agricultural Initiative;

* The Victorian Government Liquor Control
Advisory Committee;

* A founding member of Australian Buy
Recycled Business Alliance;

= The Winemakers' Faderation of Australia; and

» The Californian Wine Institute.

Awards and achievements

= London Benchmarking Group 90% score on
Environmental, Community and Workplace
Sustainability Indexes;

= Corporate Responsibility Index (CRI)
Gold Rating;

= California Integrated Waste Management
Board's WRAP Award; and

* Napa County’s Eco-Smart Business Award.

IR CORPORATE

RESPONSIBILITY
I o X

NEW ZEALAND

e

FOSTER'S SUSTAINABLE
LIVING GUIDE

Sustainable Living Guide
The guide is designed to assist our
pecple to lead a healthier and more

sustainable lifestyle, Fact sheets include:

Energy, water and climate change
Water efficient gardening, Use water
efficiently, Harvest and use your
rainwater, Water-saving habits, Save
paper and forests, Reduce and offset
emissions, Cultivate energy-saving
habits, Buy renewable electricity,
Embrace energy efficiency, Install
efficient appliances and fixtures,
Power down

People, health and safety
Home safety checklist, Use public
transport or Ride a bike

Responsible consumption
Enjoy Responsitly

Product stewardship

Buy local and seasonal food,
Tune your shopping radar

to the environment

Waste & recycling,
Recycle office waste, Waste
reduction habits



“As a major employer, supplier and agricultural producer we
actively contribute to the communities where we live and work.”




Foster’s has a proud history of supporting the communities in which we live and work. Our programs
contribute both directly, in the form of community grants and partnerships, and via our employees as
matched and payrol giving and grants to charities nominated by our staff.

In 2008 we invested $4.6 million in community support programs with over $2.1 million directly
promoting the responsible consumption of alcohol and changing community attitudes

to alcohol misuse.

[ Pregress Mgl

« Total community investment increased 10 $4.6m

« Foster’s in the Community Program review conducted

« $72,000 raised by employees for charity partner Movember supporting research into prostate cancer and mental health initiatives

Community engagement activities
Through our partrerships with community

and charitable organisations, Foster's supports
projects in three main focus areas:

Wellness
physical and mental health, including
responsible consumption

Culture
artistic, sporting and educational activities

Environment
all aspects of the natural environment

Funding for community groups and initiatives
is made available via three programs — Foster's
Community Grants, Partnerships and
Community Sponsorships.

As an iconic company, Foster's regards
community partnerships and grassrocts
community sponsorships as an impaortant
way to provide support to local communities,
whilst helping promote our brands in a
responsible way.

Through our Community Grants program,

we contribute te not-for-profit and charity
groups. Grants are assessed and awarded
by a Grants Advisory Committee, chaired

by Peter Cosgrove aC M, and including

Dr Betty Churcher a0, Andrew Gaze am and
Prof. Kwong Lee Dow aM. This year, Foster's
awarded approximatety $1 million to Australian
and North American not-for-profit organisations
and charities.

We supported 39 charity and not-for-profit
groups in Australia and North America. These
groups were awarded a Foster's Community
Grant for their capacity to deliver cutcomes
in the areas of wellness, the environment and
arts and cutture, within their local community.

Trends

Grants have tended to reflect trends in society
as a whole, with an increase in wellness and
environmental projects. Over 50% of our funding
went to high quality wellness-oriented prejects,
27% to environmental projects and 21% to arts
and cultural projects.

Wellness support

Funding for wellness projects has included
provision for additional staff at Melbourne-based
Second Bite, a food rescue service experiencing
considerable growth, in part due to the nise of
living expenses and the financial challenges
faced by many families and individuals across
our communities. We also contributed to.
menioring programs for young people in
rernand, through organisations such as
Whitelion, alsc based in Melbourne, wha create
pathways for young people at-risk or involved
in the Youth Justice System. QOur funding has
enabled Whitelion to expand its program of
role modelling, mentoring and pravention in

rural and metropolitan communities,

$261,065
27%

$206,890
21%

Environmental support

This year we supported environmental projects
focused in and around Australia's waterways,
including Greening Australia’s Yara River
project. In North America, sustainable grants
were awarded to projects including Global
Green USA’s urban redevelopment project in
New Orleans and Friends of the Urban Forest’s
urban planting project in San Francisco.

Employee participation

Increasing employee participation opportunities
in community projects — by way of volunteering,
support for events and invitations to attend
meetings — has resulted in a greater, reciprocal
commitment between Foster’s and the
organisations receiving a Community Grant.

In the long term, we aim to create more
opportunities for our peopte to continue working
with these community groups, beyond the
Community Grant agreement period.

Community grants funding
‘| by theme 2008

1
|
[
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[ Environment
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Australia
Advance Kingscote — Kangaroo Island

Advancing Whyalla

Alannah & Madeline Foundation
Anglicare Victoria

Art Gallery of South Australia
Children's Cancer Institute
Conservation Volunteers Australia
Down Syndrome Association of NSW
Drinkwise

EJ Whitten Foundation

Environment Victoria

Galeway Best

Greenfleet

Greening Australia Vic

Learning Links

Mallee Family Care

McGrath Foundation

McGuinness McDermott Foundation
Mercy Disability Servicas

Our Partners

Movember

Nature Conservation Council of NSW
Netball Australia

Northampton Community Music Centre
Princess Alexandra Hospital Foundation
Red Dust Role Models

Renmark Paringa Community Centre
Rumbalara Football & Netball Club
Second Bite

Spectrum Employment Services
Sports Australia Hall of Fame

Technical Aid to the Disabled

The Smith Family

The Song Room

WA Film & Television Institute Inc
Westside Circus Inc Donation Fund
Whitelion

Wildlife Victoria

Youth off the Streets

United States

Aldea Children & Family Services
Alliance Medical Center

Boys & Girts Club of the Twin Cities
Cope Family Centre

Friends of the Napa Valley
Friends of the Urban Forest
Functional Fitnass 4 Kids Inc
Global Green USA

Green Map Systems

LifeCare Alliance

Marine Marmma! Center
Maternity Care Coalition

Napa Valtey Adult School

LUCP Wheels for Humanity

Our Australian community partner program aligns Foster's with not-for-profit organisations including Movember, Gonservation Volunteers Australia
and Red Dust Role Models. We also support local and state-based organisations. Local community contributions made in the last year have centred

on places where our people live and work, including donations to the

South Australia.

Movember

Foster's wellness partner, Movember, funds
research into men’s health through the Prostate
Cancer Council and mental health initiatives
such as Beyond Blue. This financial year,
Foster's employees raised $72,071, bettering
the previous year's fund-raising record — a great
result for men’s health and an outstanding team
effort at Foster's.
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Conservation Volunteers Australia
Continusd support of the Project Refresh
program near our Australian sites has seen
our employeas and their families participate

in revegetation and weeding across 53
Foster's funded volunteering days in the

last year. In the future the CVA partnership

will continue to deliver localised environmental
projects that directly engage our employees
and the community.

Conservation
Volunteers

Hamilton Hospital, the Ceflingwood Children’s Farm, and the Art Gallery of

Red Dust Role Models

For the past six years, Foster's has been offering
its employees the opportunity to participata in
the Red Dust Role Modets program, a unique
program that uses the profile and influence of
positive role models to deliver health messages
to remote indigenous youth. The Red Dust Role
todels program also promotes education as a
pathway to increased opportunities for personal
development, employment and preparedness
for community leadership. Most recently,

we took a team of employees and senior
management to the Tiwi Islands to assist

with mentoring and teaching responsibiiities.
Our staff worked alongside Red Dust's sporting
and musical Role Models, helping spread the
message of healthy kfestyle decisions to youth
in remote indigenous communities.

Foster's is cumently developing a teadership
program with Red Dust that will further integrate
this community partnership into Foster's Ways
of Working and internal management programs.
Wa hope to havs this program available by

mid 2009,




Employee involvement activities

Our employee involvement activities place
emphasis on recognising and responding to
what matiers to our people - both as individuals

Foster's Matched Giving
Many of our employees undertake fundraising
and other activities in suppon of charities

and as teams. and community groups at their own initiative.
We strongly support workplace fundraising
and will match the funds raised by our pecple,
dollar for dollar. Typical fundraising events
include morning teas, afterwork drinks, dinners
and sponsorships. This year our employees
raised over $22,000 for charity by participating
in events such as the Oxfam Walk, the Kokoda
Trail Challenge and RSPCA's Regional Million
paws Walk. Foster's matched these efforts
dollar for doltar.

The following programs are offered to employees
in Australia, New Zealand, the UK and
North America.

You Care We Care -

Local Community Grants

A grass roots community grants scheme,

*You Care We Care’ provides employees the
opportunity to award $500 to a community

or charity group they support. Since launching
the program three years ago, 681 employees
have handed cver much needed funds to a
range of community groups, from local sporting
clubs to schools and grassroots environmental
organisations. This year, Foster's employees
presented 198 'You Care We Care' grants,
totalling more than $97,000.

Payroll Giving

Foster's offers its amployees access to pre-tax
payroll giving, providing an opportunity for tax
effective donations, where possible, o the
employee’s charity of choice, We cover all
administrative costs, ensuring 100% of employee
donations go directly to the participant.
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" News just in...from late 2008, Foster's will encourage Australian salaried employees to take one day's volunteering leave per year, |
, increasing participation and building greater employee commitment to our community projects. ]
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Employee Season of Sharing Campaign —

Napa, California

Employees in the US and Canada this year turned their holiday
season into a “Season of Sharing.” Rather than have their offices ‘
decorated with the usual holiday décor, departments adopted [
local charities and used creative displays to showcase each |
organisation’s impact in their community. 1
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Employees organised creative drives for toys, clothing, food and
household appliances to make the holidays trighter for many of
their neighbours who are less fortunate. With matched funds from
Foster's, more than $25,000 in cash and gifts was donated to
14 charities.

Organisations that benefited included local food banks, a homeless
shelter, a heaith clinic for mothers and infanis, a foster home for
orphaned teenagers, and two local animal shelters. Employees
also used their “Season of Sharing” campaign to organise care
packages for American soldiers serving in foreign combat zones.

Friendly competitions began to take place between departments .
wying for honours of ‘Best Office Décor’, “Most Creative Event to f
Raise Awareness', and 'Most Funds Raised’. !

In keeping with our mission to build stronger, sustainable communities, we also provided a Community Grant to Global

Green who, through their Moly Cross Project, rebuilt a neighbourhood destroyed by Huricane Katrina. The grant provided !

funding for green building materials and energy efficiency technology needed to help rebuild homes in New QOrleans’ Lower i

Ninth Ward, one of America's poorest urban areas. 1‘
|



Where we live and work
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Employee Matched Giving - Fortitude Valley, QLD
Kylie Eathorne has been raising money for charity for a number
of years now. Based at our Fortitude Valley site, Kylie says she
was the kid in ctass who wanted to be the local vet. Although life
has propelled Kylie into a different career, working with Foster's
in the accounts team, her passion for animal welfare remains
and motivating cthers to join her cause is something she enjoys,
commenting, “Foster's employs the most generous and giving
people | know. Everyone digs deep and participates. .. there is

a great sense of community and famiby.”

“Foster's in the Community has been a wonderful motivational tool
as all money donated by Foster's employees has been matched
dollar for dollar through the Foster's Matched Giving program.”

This year, Kylie motivaied many of her colleagues to donate to
the Royal Society for the Prevention of Cruelty to Animals (RSPCA}.

Asked if she would do it all again, Kylie answers without hesitation,
“Yes, | am currently raising funds and selling raffle tickets for

Queensland Cancer Council as most people have been affected

or know of somebaody affected by cancer. There are a few people

in our office who are dealing with it right now, so how could 1 say

no to ancther worthy cause?” :

Karadoc, VIC ‘
Our employees at the Karadoc Winery and Packaging Centre, together with Foster's in the Community, have been strong :

supporters of the Sunraysia community recently. More than $60,000 has been donated to, and invested in, the Sunraysia
community, by way of Fester's Community Grants, our local sponsorships and our employee "You Care We Carg’ grants scheme.

One organisation in the region to benefit from Foster's Grants is Mallee Family Care, who received a $50,000 Grant to set

up the Chances for Children Fund, in response to the social and economic disadvantage in the region impacting on young
people's capacity to fulfil their potential, both personally and in their commuwnity. The program now matches young people

to local business mentors, providing valuable exchanges to Generation Y and giving hope to the Mallee region as a place |
of employment.

We continued our support of the Tour de Murray, an annual charity bike ride. Our Karadoc employees pitched in to support
the local community, submitting grant requests through the “You Gare We Care’ schems, resulting in donaticns to local
clubs and schoots including the Cardross Football and Netball Club, Mildura West Cricket Club and the Murray Darling
Horse Riders Club.
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Supporting Greening Australia - Abbotsford, VIC
Strengthening our community engagement with organisations )
like Conservation Volunteers and Greening Australia is vital |
to remaining a relevant and contributing member of our

community. Most recently, cur Abbotsford management team |
has worked closely with Greening Australia, providing access ;
1o the Yarra River alongside our brewery operations to enable
weed control, plant propagation and revegetation of the
riverbank. Foster's is also working to establish volunteering {
schedules for our inner-city Melbourne employees to participate ;‘
in this activity in the future.
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2008 Contribution
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Lindemans supporting South Africa’s Fairhills
Association - UK & South Africa

Our Lindemans team based in the UK recently donated 5,000
GBP to the South African Fairhills Association, a co-operative
Foster’'s has an existing trading relationship with. The donation
will enable the local community to scope the requirements
for improved medical services for Fairtrade employees in the
community of Rawsonville, SA.

Cur UK team also denated funds for much-needed equipment
at the Fairhills—operated nursery, providing tricycies to Fairhills
employees’ children.

Addressing Climate Change — Napa, California

Urban trees and affordable "green” houses are at the heart of two innovative projects we invested in this year through
our Community Grants Program.

Foster's provided Friends of the Urban Forest with a grant to help plant 1,000 trees in 24 urban neighbourhoads throughout
San Francisco's Bay Area. The 10-ft trees provide a creative way to address climate change issues by reducing air pollution,
lowering ozone levels, and creating more oppoertunities for the absorption of water during heavy rains.

Foster's Community Grant was used to provide increased access to tree-care teams gver an 18 month period, rasulting
in maximised tree survival rates in the area.
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GRI Index

Foster's Group referenced the Global reporting initiative (GR1) ‘G3’ guidelines in preparing this
report. The guidelines provide guidance for organisations to use as the basis for disclosure regarding
sustainability performance, and provide stakeholders a universally applicable and comparable
framework to understand disclosed information.

The G3 table below highlights the G3 performance indicators used to guide the preparation of this
year's report. A complete index of the G3 guidelines including the Strategy & Analysis, Organisational
Profile and Report Parameters, may be found on our website at: www.fostersgroup.com/sustainability.

Further information about the GRI and G3 guidelines may be found at: www.globalreporting.org

| Our company Economic Indicators EC1 Inside cover J

| Governance - Chairman’s letter
' Governance Social Indicators 506 4
: People and safety Labor Practices and LA1, LAZ2, LA3, LAY, 8,12A13, 10.-

Decent Work indicators - LA12, LA13, LA14 ~9,10,12,12 e
{;esponsible consumption Product Responsibility Indicators PR4, PR6, PR7 16 J
Emrgy, water and climate change Economic Indicators EC2 24
‘ Environmental Indicators EN3, EN7, ENB, EN10, 20,24, 21, 21,
! EN14, EN16, EN17,EN18 25,2323, |
[Operational waste Environmental Indicators EN1, EN10, EN22 727, 27,27 L
‘ Product stewardship Environmental Indica_tors EN26, EN29 30
I ) Product Responsibility Indicators PR1, PR5 30,30
iLLeader':-;hip and advocacy .
' Community contribution Economic Indicators EC8 36
o 7 " Social Indicators SO1 35 N -




Information and Contacts

Annual General Meeting

The Annual General Meeting of the members

of Foster's Group Limited will be held at the
Paftadium at Crown, Level 1, 8 Whitarnan Street,
Southbank, Victoria, Austratia on Wednesday
29 Qctober 2008, at 10:30am.

Internet
www. fostersgroup.com

2008 Sustainability report

This report has been prepared as a general
sustainability overview and does not, and
should not ba expected o, provide a detailed
understanding of Foster's Group Limited's
financial performance, financial position or
financing and investing activities.

Financial commentary within this report has
been derived from the Foster's Group Limited
Annual Report for the year ending 30 June 2008.

A copy of the Foster's Group Limited Annual
Report and Business Review is avaitable from
the Foster's website at: www.fostersgroup.com

Foster's Group Limited ABN 49 007 620 886

Feedback

We welcome your feedback on this
report or Foster's sustainability policies,
pragrams and performance at

www fostersgroup.com/sustainability

Registered Office:
Foster's Group Limited
77 Southbank Boulevard
Southbank Victoria 3006
Australia

Tel: +61 39633 2000
Fax: +61 3 9633 2002

Foster's Australia, Asia and

the Pacific

Foster's Group Limited
77 Southbank Boulevard
Southbank Victoria 3006
Australia

Tel: +61 3 9633 2000
Fax: +61 3 9633 2002

Foster's Americas
600 Airpark Road

P.O. Box 4500

NAPA California 94558
United States of America
Tel: +1 707 259 4500
Fax: +1 707 259 4542

Foster's Europe, Middle East

and Africa

Regal House,

70 London Road
Twickenham, Middlesex
TWH1 3Q8

United Kingdom

Tel: +44 20 8843 8400
Fax: +44 20 8843 8401

To view the interactive Foster’s
Sustainahility Report, log on at

www.fostersgroup.com
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